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PART-A 

 

Regulations Governing B.COM Programme under New Education Policy 2020 in 

the Faculty of Commerce 

(Framed under Section 44(1)(c) of the K.S.U. Act, 2000) 

 

The Salient Features of the Four-Year B.COM Programme: 

 

a.   It is a Choice Based Credit System under Semester Scheme. 

b.  The programme comprises of about 50% Discipline Specific Core Courses as Major 

subjects, 20% Discipline Specific Elective Courses and remaining 30% Ability 

Enhancement Compulsory Courses, Skill Enhancement Courses along with Open 

Elective Courses. 

c. The relative importance of Courses of the study is measured in terms of credits. 

d. The programme permits horizontal mobility in course selections and vertical growth in 

the core courses. 

e. The students shall take part in value-based activities. 

f. The declaration of result is based on Aggregate Percentage of marks obtained and 

Cumulative Grade Point Average (CGPA) earned. 

g. The candidate has an option to exit after TWO, FOUR and SIX semesters of the 

programme and shall be awarded Certificate, Diploma, and General Degree, respectively 

with a provision to re-enter and complete the degree. 

h. There is a provision to transfer the credits earned by the candidate during outward 

motbility from one institution of this University to Institutions of other Universities.  

i. The programme permits the consideration of credits earned from SWAYAM and other 

platforms recognized by the University. 

j. The Programme has special provisions for independent learners to earn additional 

credits from inter / intra disciplinary subjects apart from mandatory credits. 

 

Definitions: In these Regulations, unless the context otherwise requires: 

a. “University” means Karnatak University, Dharwad 

b. “College” means the Higher Education Institution affiliated to University. 
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c. “Programme” or “Programme of study” means a higher education Programme pursued 

for a degree specified by the Commission under sub-section (3) of section 22 of the 

University Grants Commission Act, 1956 (3 of 1956). 

d. “Discipline” means Faculty of Commerce. 

e. “Course” means subject or papers having specified units which go to comprise a 

specified Programme of study. 

f. “Credit” means the standard methodology of calculating teaching hours of the 

course per week in the semester system. 

g. “Candidate” means, a person seeking admission or appearing for examination to the 

Under Graduate B.Com Programme. 

h. “Student” means a person admitted to, and pursuing, a specified credit -based 

course/ Programme of study in a higher education institution. 

i. “BoS” means Board of Studies in Commerce. 

1. TITLE AND COMMENCEMENT 

a. These regulations shall be called “Regulations Governing Four-Year Undergraduate 

Programme (B.Com) as per NEP-2020” for the Karnatak University, Dharwad. 

b. These regulations are framed as per section 44(1 c) of K.S.U. Act 2000 for introduction of 

Programmes. 

c. As per Section 44( 3) of K.S.U. Act 2000, these Regulations shall come into effect from the 

academic year: 2021-22 after H.E. the Chancellor’s assent. 

2. Under Graduate Programme Offered in Faculty of Commerce 

a. Bachelor of Commerce (B.Com.) 

3. Semester system, Duration of the Programme, Requirements and options: 

3.1. The Under Graduate Degree Programme (B.Com) shall have eight semesters duration 

unless specified otherwise. 

 3.2 Each academic year shall have two semesters; odd and even semesters. 

 3.3 Each semester shall have 16 weeks (06 days per week system) with 90 

working days (excluding Sundays and other holidays). 

 3.4 The B.Com Programme shall have multiple exit option at the end of Second/ Fourth/ 

Sixth Semesters (First, Second or Third academic years respectively) with the award of 

Certificate in Commerce, Diploma in Commerce and B.Com Degree. 

 3.5 The candidate availing exit option shall re-enter the Programme at the beginning of 
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any academic year to complete the degree with the prevailing syllabi. 

 3.6 All candidates shall be awarded Bachelor of Commerce degree with Honors on 

successful completion of EIGHT semesters (FOUR academic years) Undergraduate 

Programme. 

4. PROGRAMME STRUCTURE 

 4.1 : The Programme shall have three components , Viz., 

 i) Discipline Specific Core Courses (DSCC)  

 ii) Discipline Specific Elective Courses ( DSEC)  

 iii) Ability Enhancement Courses (AEC) 

 as given in Annexure-1 (Course means subject / paper). 

a) DSCC: DSCC are Compulsory Core Courses of the programme . 

a) EC: Elective Courses shall have three categories , viz., Discipline Specific Core Elective (DSE) 

Courses, Open Elective Course (OEC) and Dissertation/ R esearch Project  Vocational Course, 

and Internship. 

i. DSE: Elective courses offered under the core discipline of the study are Discipline 

Specific Core Elective ( DSE). 

ii. Open Elective Course (OEC): An elective course chosen from any other 

discipline/subject, with an intention to seek exposure beyond core course / discipline 

is called Open Elective Course in all the programmes.  

The student shall select any one OEC in the given semester, other than his / her DSCC 

across the disciplines from the Annexure 2.  

A student can opt to study the OEC from the same subject in all the 04 semesters or can 

choose different OECs in every semester. 

iii. Dissertation / Research Project: An elective course designed to acquire special / 

advanced knowledge, such as supplement study / support study, and course which a 

candidate shall study on his / her own, with an advisory support of a teacher / faculty 

member is called Dissertation / Research project. 

iv. Vocational Courses: Vocational course refers to instructional and hands-on training 

programs / courses that focus on the skills required for a particular job function or trade 

for various programmes mentioned in the Annexure -1(A, B, C, D, E & F). 

v. Internship: It shall be a short term internship of 10-15 days in 6th semester and long 

term internship of about 30 days in lieu of Dissertation / Research project work in 8th 
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semester for a job training in a suitable organization or hands on training or activity 

based course at college level in order to gain work experience or to satisfy the 

requirements for a qualification.  

b) Ability Enhancement Courses (AEC): The Ability Enhancement Courses ( AEC) shall be 

of two kinds: i) Ability Enhancement Compulsory Courses (AECC) and ii) Skill 

Enhancement Courses (SEC). 

i. Ability Enhancement Compulsory Courses (AECC) : `Kannada Language, Environmental 

Study, Indian Constitution, English and Modern Indian languages (MIL) / Modern 

European Language Communications (MEL) are AECCs. (Annexure3). 

Environmental Study and Indian Constitution are mandatory. 

A Student shall study Kannada as a First Language and any one of MIL/MEL as 

second language.  

Those who have not studied Kannada up to PUC / 10+2 Level shall study 

Functional Kannada (simple Kannada) in I semester and can opt the same subject 

or other MIL/MEL in the remaining semesters.  

P.S.: 1) A deaf/ spastic/ mentally retarded/ visually impaired/ learning deficiency 

  student shall be exempted from learning any one of the languages like  

  English or MIL. 

   2) MIL means the languages mentioned in VIII Schedule of the Constitution of 

  India. 

ii. Skill Enhancement Courses (SEC): These courses shall be chosen from a pool of 

courses designed to provide value-based and skill -based knowledge and should 

contain lab/ hands-on training/ fieldwork (Annexure4). 

i. Special provision for independent learners: The students who wish to complete the 

undergraduate programmes faster may do so by completing the different courses equal 

to the required number of credits and fulfilling all other requirements in N-1 semesters 

(where N is the number of semesters of an undergraduate programme). This facility is 

available for undergraduate programmes with a minimum duration of three years or six 

semesters.  

For example, a student may obtain his/her Six Semesters Bachelor’s degree, after 

successfully completing five semesters of the programme, provided he/she has earned 
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required/ prescribed number of credits and fulfills all other requirements for awarding 

the degree.  

Likewise, a student may obtain his/her Eight Semesters Bachelor’s degree with 

honors, after successfully completing seven semesters of the programme, provided 

he/she has earned required number of credits and fulfills all other requirements for 

awarding the Bachelor’s degree with honors.  

          Apart from the above mentioned structure of the programme, a student can study any 

number of courses from Open Elective 

Courses (OEC) / SEC (Annexure-2 / 4). The student shall have an option to study any number of 

courses from OEC from SWAYAM portals  or similar platforms recognized by the University . 

 4.2: Each course shall have two components i) Lecturing (L) and ii) Tutorial (T)/ Practical (P). 

Tutorial consists of participatory discussions, seminar presentations, desk work, etc. by 

the students of the respective courses. 

P.S: There shall be no tutorial for Practical subjects and the courses having 2 credits. 

 4.3: Credit system of the programme: The Programme shall have 188 credits as mentioned 

in the Annexures. Credit means the unit by which a course is measured. 

a) 1 hour lecture or 1 hour tutorial per week is equal to 1 credit and that of 2 hours 

practical is equal to 1 credit.  

b) Courses with 3 to 6 credits shall be evaluated for 100 marks and courses with less than 3 

credits, including practicals, shall be evaluated for 50 marks. 

 Slow track completion of 03/04- Year degree programme: The students may 

complete  the undergraduate programme in slow track. They may pursue the three 

years or six semester programme in 4 to 5 years  and four years or eight semester 

programme in 5 to 6 years.  

Hence, the higher education institutions have to admit candidates not only for 

programmes, but also for subjects or courses. But the new admissions are generally 

made in the beginning of an academic year.  

However, these provisions(4.1(d) i& ii) are applicable only for those students taking 

admission for the 5th  and 7th semesters of the 3 and 4 years undergraduate 

programmes, respectively. Further, these options shall be applicable only after issue of 

guidelines/ notification from the Regulatory authorities / University. 
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 Earning additional credits: The student shall have an option to study any number of 

additional OEC/SEC from SWAYAM or similar platforms recognized by the University.   

 

5. WORKLOAD FOR TEACHERS 

 5.1: Each theory session may have up to a maximum of 60 students, extendable to 70 students 

for B.Com Programme, irrespective of DSCC, DSE, SEC, OEC, Vocational and AECC, in the 

class rooms. 

 5.2: For a practical batch, each 14 students shall have one teacher. 

 5.3: To determine a teacher’s work load one hour theory/ tutorial/ practical class shall    

            be considered equal to one hour work load. 

6. ADMISSION PROCEDURE 

 6.1: Invitation of Applications: 

a) The University shall issue a notification for admission to B.Com Programme soon after the 

announcement of PUC II year / 10+2 results. 

b) Admissions shall be purely based on merit cum roster as per the norms of Government of 

Karnataka issued from time to time. 

c) Academic year normally commences in the month of June every year. The exact date for 

commencement of academic year shall be decided by the University. 

d) Affiliated colleges shall admit students for each programme observing strictly the original 

strength/intake sanctioned by the University. Prior approval from the University is 

mandatory in case the admissions exceed the approved limit. 

6.2: ELIGIBILITY: A Candidate with PUC/ 10+2 Commerce/ Science / Arts or 3- year Diploma 

or 2-year JOC/ ITI with Commerce related subjects shall be eligible to seek admission for 

the course. Further: 

i. The candidates completing 3-year Diploma in Commercial Practice run by the 

Department of Technical Education, Govt. of Karnataka, are eligible to seek 

lateral admission directly to B.Com. III Semester, subject to compliance with other 

regulations applicable to candidates of B.Com. I and II Semesters. This is not 

applicable for other Diploma courses. 

ii. A candidate with PUC/ 10+2 from Science/ Arts disciplines shall have to study 

additional subjects as prescribed by BoS in Commerce. 
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 6.3: Admission Eligibility for Second and Subsequent Semesters: 

a) The B.Com Programme shall have carryover system up to 6th semester. The admission 

conditions are: 

i. 75% attendance shall be mandatory for each semester and for each course to appear for 

semester -end examination. Further, 20% attendance shall be condoned for the 

students participating/ involved in Co-curricular/ Extra -Curricular activities like 

NCC/ NSS/ Sports/ Cultural Activities / Study Tours/ Field Work/ Seminars, etc., with 

the prior permission from the Principal of the College in writing . 

ii. Candidates with 75% attendance but failing to appear for semester-end examination 

shall also be eligible to seek the admission for immediate next semester. 

iii. Candidate, who after submitting application for examination fails to maintain 

minimum attendance of 75% shall not be eligible to seek admission for next 

semester.  

iv. Candidates failing to submit examination application forms but maintaining 75% 

attendance also shall not be eligible for admission to higher semester. 

v. Candidates who fail to appear for II semester end examination and discontinues 

his/her studies of III semester cannot seek admission directly for IV semester. Such 

candidate shall seek admission to III semester as per University schedule. This is also 

applicable to other odd semesters. 

vi. A candidate who does not satisfy the requirement of 75% attendance even in one 

Course (subject/ paper) shall not be permitted to take the University examination of 

that semester a nd he/ she shall seek re -admission to that Semester in a subsequent year 

as per University schedule. 

vii. Eligibility for admission to B.Com (Honors): A candidate seeking admission to a 

B.Com (Honors) shall have passed the three-year Bachelor of Commerce with 

minimum CGPA of 7.5 in any College running Honors Programme subject to the 

availability of intake capacity in the College. 

viii. There shall be a provision for carryover system from 7th to 8th semester, subject to the 

fulfillment of 75% attendance in each Course and submitting the examination 

application form. 

 6.4: Medium of instruction: 

The medium of instruction shall be English. However, the candidate can write the 
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examination either in English or Kannada. 

 6.5 : Change of Programme: 

B.Com Programme is specific in nature and hence, there is no provision to change across other 

discipline programmes.  

 6.6 : Change of subject  

The MIL/MEL subject studied by the Students in I semester shall be continued in remaining 

semesters. The students who have study Functional Kannada in I semester can opt the same 

subject or any other MIL/MEL and the same which shall be continued till IV semester.    

 6.7 : Change of College/ Transfer 

a) The candidate is permitted to change the college of study only in odd semesters and by seeking 

admission within the stipulated period mentioned in the admission notification with the 

due consent of both the colleges. There shall not be any provision for transfer/ change of 

college for even semesters. Further, lower semester examination failure / MPC 

candidates are not eligible for transfer/ change of college within the Karnatak University’s 

affiliated colleges. 

b) The condition stated above (a)  shall be applicable to the candidate seeking transfer from 

colleges of other University/ies within or outside the State or Country. Candidates 

seeking transfers across Universities  shall obtain eligibility certificate issued by 

Karnatak University. Other conditions shall be same as in 6.7(a). 

c) All inter-college or inter-University transfer shall be subject to the maximum intake 

capacity sanctioned by the University to the respective college/s.  

d) The award of basic or honors degree to inter-University candidates shall be decided on 

the basis of obtaining 50% credits prescribed in the B.Com Programme. The University 

giving 50% or more credit shall award the B.Com programme.  

7: Examination 

 7.1: The prescribed courses of 3 to 6 credits shall be evaluated for 100 marks and that of less 

than 3 credits , including practical , shall be evaluated for 50 marks. The project work / 

dissertation shall have 6 credits and be evaluated for 100 marks. 

 7.2: There shall be a continuous assessment of the student. For this purpose, semester 

examination is divided into two components: 

  a. Theory papers / SEC as theory: 
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i. Formative (Internal) Assessment - examinations conducted by the College for 40% of 

maximum marks allotted for each course, and  

ii. Summative (Semester-end) written examination conducted by University after 16th 

week of the commencement of semester for 60% of the maximum marks allotted for 

each Course 

7.3: Formative( Internal Assessment (IA) ) examinations:  

Theory Papers: The College shall conduct IA examination for theory subjects in the 8th 

week for 10%, 12th  week for another 10% of maximum marks allotted for each Course. 

Duration of examination shall be 1 hour each. The remaining 10% shall be allotted for 

Home assignment / seminar/ quiz/ Debate /group discussion/ surprise written test Case 

study / Field work / Project work/ Activity etc on the course and the remaining 10% shall 

be for seminar on the course.  

i. Practical: The College shall conduct IA examination for practical paper in the 14th week 

for 50% of maximum marks allotted for each Course. Duration of examination shall be 3 

hours.  

ii. SEC as Practical: The College shall conduct IA examination for SEC paper in the 14th week 

for 50% of maximum marks allotted for each Course. Duration of examination shall be 2 

hours.  

iii. Project work /dissertation: The College shall conduct written IA examination for Project 

work /dissertation in the 14th week for 50% of maximum marks allotted for each Project 

work /dissertation. Duration of examination shall be 1 hour.  

iv. The Course teacher shall display the marks on notice board within 4 days after IA 

examination and allow the student for verification of IA Booklet if he/she wishes. 

Grievances shall be solved by the Course teacher and in complicated cases by the 

Principal/ representative of Principal as per internal mechanism of the College. 

v. There shall not be any provision for improvement of IA marks or for remaining absent. 

However, IA exam shall be conducted for students who remained absent due to 

participation in the events related to co curricular / curricular activities conducted by 

recognized organizations. 

vi. The College shall submit the IA marks to the University if student satisfies 75% attendance 

in the semester and shall be eligible to appear for semester-end examination. 
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vii. The mode of conducting semester end examination for discipline specific SEC shall be 

decided by the respective BoS. 

7.4: Summative (Semester-end) examination: 

 The semester-end examination, for 60% of maximum marks allotted for each theory paper, 

shall be conducted by the University after 16th week of the commencement of the semester.  

The University shall conduct the semester-end examination for either odd or even semesters 

but not both simultaneously, unless otherwise specified. 

i. Duration of theory examination shall be 02 hours for 100 marks per Course (including IA 

marks) having 3 to 6 credits. 

ii. Duration of theory examination shall be 1 hour for 50 marks Course (including IA marks) 

having the credits of less than 3. 

iii. Duration of practical examination shall be 3 hours for 50 marks Course (including IA marks) 

having the credits of less than 3. 

iv. SEC as practical, the duration of practical examination shall be 2 hours for 50 marks Course 

(including IA marks) having the credits of less than 3. 

v. Each Faculty in consultation with the concerned BoS, shall decide the pattern of question paper 

for uniformity for all the core courses and elective courses. 

vi. Question papers shall be prepared by a team of members of respective Board of Examiners 

(BoE). 

vii. Concerned BoE shall decide the scheme of valuation of both theory and practical courses. 

viii. There shall be a single valuation for theory papers from the members of concerned BoE under 

the supervision of moderator who is in turn under the supervision of Chairman of BoE. 

ix. Practical/evaluation of project/dissertation work/Field Work assessment shall be conducted 

before the commencement of theory examination at the concerned colleges by two 

examiners; one from the same college as internal examiner and other from other colleges 

appointed by University as external examiner. There may be two external examiners but not 

two internal examiners to conduct the examination. A pair of examiners shall conduct 

practical examinations for two batches per day having a maximum of 12 students in each 

batch. 
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 7.5: Passing criteria 

a) A candidate has to score 40% in each course including the IA marks for passing the 

course, subject to the condition that: 

i. There shall be no minimum marks or separate passing for the IA examination. The 

candidate has to score minimum 40% in the semester -end examination (Ex. for 100 marks 

paper; 40 IA + 60 semester-end exam and hence, minimum 24 marks for semester-end 

exam required). If candidate scores 40% by cumulating marks from IA and semester-end 

examination but fails to score 40% from the semester -end examination, such candidate 

shall be declared as fail. 

ii. If the course is having both theory and practical, candidate has to pass both theory and 

practical independently. If the candidate fails in practical and passes in theory 

examination, such candidate shall reappear for practical examination only and vice versa. 

iii. In all cases of failure in particular course, IA marks shall be protected and carried 

forward; and the candidate need not reappear for IA examinations in such cases. 

b) On successful scoring of minimum 40% in all courses, the candidate shall be declared 

pass in the Programme in that semester. 

c) On successful scoring of minimum 40% in all courses and all the semesters, the candidate 

shall be declared pass in the entire Programme. 

 7.6: Percentage and Grading 

a) If P is the percentage of marks secured (IA + semester end score) by the candidate in the 

course which is rounded off to the nearest integer, the grade point (GP) earned by the 

candidate in the course will be given as below: 

Percentage 

(%) 

Grade(GP) Percentage 

(%) 

Grade(GP) 

40 4.0 71-75 7.5 

41-45 4.5 76-80 8.0 

46-50 5.0 81-85 8.5 

51-55 5.5 86-90 9.0 

56-60 6.0 91-95 9.5 

61-65 6.5 96-100 10.0 

66-70 7.0   

Grade point of less  than 4 shall be considered as fail in the course , hence, GP=0 and for  
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the absent candidate also GP=0. 

b) A student’s level of competence shall be categorized by grade point (GP), Semester Grade 

Point Average (SGPA) and Cumulative Grade Point Average (CGPA) of the programme. 

c) Semester Grade Point Average (SGPA): The SGPA is a ratio of sum of the number of 

Credit Grade Points scored from all the courses (subject) of given semester to the total 

credits of such semester in which the candidate studied. 

(Credit Grade Points of each course = Credit s x GP) 

d) Cumulative Grade Point Average ( CGPA): It is calculated as below for 6 semester 

programme: 
푪퐺푃퐴

=
{(퐶푟푒푑푖푡 푥푆퐺푃퐴 ) + (퐶푟푒푑푖푡 푥푆퐺푃퐴 ) + (퐶푟푒푑푖푡 푥푆퐺푃퐴 ) + (퐶푟푒푑푖푡 푥푆퐺푃퐴 ) + (퐶푟푒푑푖푡 푥푆퐺푃퐴 ) + (퐶푟푒푑푖푡 푥푆퐺푃퐴 )}

푇표푡푎푙 퐶푟푒푑푖푡푠 표푓 푡ℎ푒 푃푟표푔푟푎푚푚푒 (푆푢푚 표푓 퐶푟푒푑푖푡푠 표푓 퐴푙푙 푆푖푥 푆푒푚푒푠푡푒푟푠  

Or  

퐶퐺푃퐴 =  
푇표푡푎푙 퐶푟푒푑푖푡 퐺푟푎푑푒 푃표푖푛푡푠 표푓 퐴푙푙 푡ℎ푒 퐶표푢푟푠푒푠 (푆푢푏푗푒푐푡푠)푖푛 푡ℎ푒 푃푟표푔푟푎푚푚푒

푇표푡푎푙 퐶푟푒푑푖푡푠 표푓 푡ℎ푒 푃푟표푔푟푎푚푚푒  

 

e) After studying  and passing , all the credits prescribed for the programme the degree shall be 

awarded with CGPA score after rounding off to second decimal and class distinguishing 

as second class, first class, and distinction along with grade letter as  under. 

CGPA of the programme( Degree) Class obtained Grade Letter 

9.5 to 10.00 Outstanding A++ 

7.00 to 9.49 Distinction A+ 

6.00 to 6.99 First Class A 

5.50 to 5.99 Second class B+ 

5.00 to 5.49 B 

4.00 to 4.99 Pass C 

Less than 4.0 Fail/ Reappear D 

 

f) 40% of Credits earned on par  with the conventional mode of the respective courses if any 

through SWAYAM and other recognized platforms shall be considered for calculation of 

SGPA / CGPA. 

g) Additional Credits with minimum 4 Grade points in each OEC/ SEC earned by the 
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independent learner under the provision of Section 4.1(d) of these Regulations shall be 

considered for CGPA subject to candidate’s consent for inclusion. 

h) Nevertheless, such student s have to complete the mandatory credits of 50/100/146/ 188 (as 

mentioned in Annexure -1 with minimum Grade point =4 in each course to declare the 

result pass. 

 7.7 CRITERIA FOR AWARD OF DEGREE 

On successful scoring of minimum 4 grade points in all courses of the programme, the 

Certificate/ Diploma/ Degree/ Honors Degree shall be awarded for the candidates . 

CLASSIFICATION OF SUCCESSFUL CANDIDATES: CLASSES AND GRADES 

The results of successful candidates at the end of II , IV, VI and VIII semesters shall be 

classified on the basis of aggregate percentage of marks obtained in all the two, four, six or 

eight semesters and the Aggregate or Cumulative Grade Point Average (CGPA) for award of: 

a) Certificate in Commerce for completion of first two semesters if the candidate wishes to 

exit. 

b) Diploma  in Commerce for  completion of first four semesters in the programme if the 

candidate wishes to exit. 

c) Bachelors Degree in Commerce on completion of first six semesters in the 

programme if the candidate wishes to exit. 

d) Bachelor  degree in Commerce  with  Honors  for  completion of all  the eight

semesters of the programme. 

The University shall issue the final grade card (Marks card) consisting of grade points along 

with marks of  all  courses successfully completed by the candidate at each stage the 

candidate wishes to exit with SGPA for all the semesters, CGPA with Grade Letter of the 

entire programme and Class obtained. 

The Degree(General / Honors) shall be awarded in the Annual / Special convocation. The 

Degree certificate shall consist of CGPA of the programme and Class obtained. 

 7.8 : Recounting, revaluation, challenge valuation, photo copying of answer papers 

There shall be provision for recounting of marks, revaluation, challenge valuation and photo 

copying of answer papers. The University shall invite applications for such purpose  
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immediately after announcing the results for every semester by giving 10 days time to apply for 

the same online as per the existing ordinance and regulations and process the same 

accordingly. 

 7.9: Rank and Gold medals. 

The University Ranks and Gold-Medals shall be awarded to both the students of 3-year 

 Degree and 4-year Honor Degree. A 4-year Honors Degree Student shall be considered 

for the award of Rank and Gold Medal who complete the Honors Degree without a break. A 

Student who exits at the end of 3-year and re-enters into the Honors Degree shall not be 

considered. The Students who complete a 3-year Degree without break in the examination 

including lateral entry from other college and does not continue the Honors degree 

anywhere in India shall be considered for the award of medals and ranks. However, this is 

not applicable for the award of classes like, second/first class/ distinction to the students. 

Further, there shall not be any provision for Rank and gold medal for the certificate and 

diploma candidates in the exit option. 

 7.10: Makeup Examination. 

a) There shall be no immediate makeup examination for all semesters to the courses where 

candidate failed to score minimum 40% for semester end examination unless specified 

otherwise as in (c). 

b) However, such candidate shall appear for examination during the regular schedule of 

examination conducted by the University. 

c) There shall be a makeup examination for the V and VI semesters (6 semesters 

Programme) or VII and VIII semesters (8 semesters Programme) immediately after 

declaring the final semester results of the Programme. 

8. Provision for improvement of the marks (Grade Point) 

Improvement of the marks (Grade Point): There shall be a provision for candidates to 

reappear for the examination for the course of theory papers only (subject) in which 

candidate wishes for improvement of his/ her grade point of SGPA in general and CGPA in total of 

the Programme subject to the condition that: 

i. The candidate shall be eligible to reappear for improvement of grade points only after  
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successfully passing the Programme. 

ii. The candidate may opt for the examination for any number of courses (subject / 

paper) of the Programme for improvement of grade point but not more than three 

times for each course (subject / paper) as per the prevailing syllabus of the 

examination conducted in the regular schedule of University examinations. 

iii. All such provisions are there within 04 years from successful completion of the 

Programme, but not exceeding the period of 08 years of the duration of completion of 

the Programme. 

iv. In all such cases grade points are considered if there is a progress in such 

improvements, otherwise original grade points shall be retained. 

v. No such candidates shall be eligible for the award of Rank, Gold Medal, Cash Prize, etc. 

9. Duration for completion of the U. G. Programme 

There is no minimum duration for completion of the Programme. However, the candidate 

has to write the examination based on existing syllabi at the time of appearing for 

examination. 

10. REPEAL AND SAVINGS FOR UG PROGRAMMES 

All the existing Regulations governing three / four years Bachelor degree in Commerce 

Programme under semester and non semester schemes or any ordinances or regulations or 

guidelines issued or adopted earlier by the University in this matter for constituent and 

affiliated colleges of Karnatak University are hereby repealed. 

However, the above Regulations shall continue to be in force for the students who have 

been admitted to the degree Programme before the enforcement of these regulations. 

Provided that the said repeal shall not affect the previous operation of the said regulations 

/ ordinances or anything duly done or suffered there under or affect any right, liability or 

obligation acquired, accrued, or incurred under the said regulations. 

11. Removal of Difficulties : 

If any difficulty arises in giving effect to the provisions of these regulations, the Vice - 

Chancellor may, by order, make such provisions not inconsistent with the Act, Statutes, 

Ordinances, or other Regulations, as appears to be necessary or expedient to remove 

the difficulty. Every order made under this rule shall be subject to ratification by the 

Appropriate University Authorities. 

***** 
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Annexure: 1 : B.Com.  

Se
m

es
te

r 

Discipline Specific Core Courses 
(DSCC) 

Elective Courses Ability Enhancement Course Total Credits 

Discipline Specific Elective 
(DSE) /  

*Open Elective 
Course(OEC) 

Skill Enhancement Course Ability Enhancement 
Compulsory Course 

(AECC) 
Skill Based Value Based 

Core 
Course L+T+P Credit Course L+T+P Credit Course L+T+P Credit Course L+T+P Credit Course 

Instruc
tion 
Hrs 

Credit 

I 

DSCC-  1 3+1+0 3+1=4 
OEC-1 3+0+0 3+0=3 SEC-1: 1+0+2 1+1=2 

Health and 
Wellness 

+  
Yoga 

0+0+2 
+ 

0+0+2 

 
0+1=1 

+ 
0+1=1 

 

Kannada-1 4 3+0=3 

25 DSCC-  2 3+1+0 3+1=4 
MIL/MEL-1 4 3+0=3 

DSCC- 3 3+1+0 3+1=4 

II 

DSCC- 4 3+1+0 3+1=4 
OEC-2 3+0+0 3+0=3    

NCC/NSS/
R&R(S&G) 
/ Cultural + 

Sports 

0+0+2 
+ 

0+0+2 

 
0+1=1 

+ 
0+1=1 

 

Kannada-2 4 3+0=3 

25 DSCC- 5 3+1+0 3+1=4 
MIL/MEL-2 4 3+0=3 

Environmental 
study 2 2+0=2 

DSCC- 6 3+1+0 3+1=4              
 Exit option with Certificate (50 credits)  

III 

DSCC- 7 3+1+0 3+1=4 
OEC-3 

 
3+0+0 

 
3+0=3 

 
SEC-2: 

 1+0+2 1+1=2 

NCC/NSS/
R&R(S&G) 
/ Cultural + 

Sports 

0+0+2 
+ 

0+0+2 

 
0+1=1 

+ 
0+1=1 

 

Kannada-3 4 3+0=3 

25 DSCC- 8 3+1+0 3+1=4 
MIL/MEL-3 4 3+0=3 

-----   DSCC- 9 3+1+0 3+1=4 

IV 

DSCC- 10 3+1+0 3+1=4 
OEC-4 

 
3+0+0 

 
3+0=3 

 
   

NCC/NSS/
R&R(S&G) 
/ Cultural + 

Sports 

0+0+2 
+ 

0+0+2 

 
0+1=1 

+ 
0+1=1 

 

Kannada-4 4 3+0=3 

25 DSCC- 11 3+1+0 3+1=4 
MIL/MEL-4 4 3+0=3 

Indian 
Constitution 2 2+0=2 

DSCC- 12 3+1+0 3+1=4 
 Exit option with Diploma (100 credits)  

V 
DSCC- 13 3+1+0 3+1=4 DSE 1 

 
Vocl-1 

3+0+0 
 

3+0+0 

3 
 

3 
SEC-3 1+0+2 1+1=2 

NCC/NSS/
R&R(S&G) 
/ Cultural + 

Sports 

0+0+2 
+ 

0+0+2 

 
0+1=1 

+ 
0+1=1 

 

   

22 DSCC- 14 3+1+0 3+1=4    

DSCC- 15 3+1+0 3+1=4    

VI DSCC- 16 3+1+0 3+1=4 DSE 2 3+0+0 3 SEC-4 2+0+2 2+0=2 NCC/NSS/
R&R(S&G) 

0+0+2 
+ 

 
0+1=1 

   
24 DSCC- 17 3+1+0 3+1=4 Voc-2 3+0+0 3    
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DSCC- 18 3+1+0 3+1=4 **Inter
nship 2+0+0 2 

/ Cultural + 
Sports 

0+0+2 + 
0+1=1 

 
   

 Exit option with Bachelor of  Commerce  Degree (146 credits)   

VII 

DSCC- 19 3+1+0 3+1=4 DSE 3 3+0+0 3          

22 
DSCC- 20 3+1+0 3+1=4 Vocl-3 3+0+0 

 
3 
          

DSCC- 21 3+1+0 3+1=4 
Res. 

Methodo
logy 

 4+0+0 4          

VIII 
DSCC- 22 3+1+0 3+1=4 DSE 4 3+0+0 3          

20  
DSCC- 23 3+1+0 3+1=4 Voc-4 3+0+0 3          

         

    
Research 
Project**

* 
 6           

 Award of Bachelor of  Commerce (Hons) degree (188 credits) 188 
 **In lieu of the research Project, two additional elective papers/ Internship may be offered.      
 

L+T+P= Lecturing in Theory + Tutorial + Practical Hours per Week (no tutorial for practical course). For Voc., refer annexure -6 

  Each DSE shall have at least two papers and student shall choose any one paper from each DSE. 

Note: 1. Each DSCC/ DSE /*OEC shall have 42-56 hrs syllabus / semester for 100 marks in theory (60 Sem. End exam +40 IA   

 Exam) and 52 hrs practical/semester  for 50  marks(25 Sem. End exam +25 IA    Exam). 

          2:  OEC for Non-Commerce Students of Other Disciplines 

     3. Kannada and MEL /MIL shall have 42 hrs syllabus / semester for 100 marks in theory (60 Sem. End exam. +40 IA Exam). 

    4. Environmental Study /Constitution of India shall have 25-30 hrs syllabus / semester for 50 marks in theory (30 Sem. End      

 exams +20 IA Exam). 

     5. SEC shall have 25-30 hrs syllabus / semester for 50 marks (20 Formative (Internal) Assessment +30 Summative (Semester-end) written examination) 

 ** in lieu of internship, 01 additional SEC/ Course based  Activities may be offered 
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Annexure-2. 
List of Open Elective courses for B.A., B.Sc.   B.Com. and other Programmes  

 
B.A. /BPA / BVA/BTTM/BSW/ B.Sc. (HM) B.Sc. / B.Sc. Pulp & paper Sc. / 

BCA/BASLP 
B.Com/ B.Com(CS)/ BBA and any other 

programmes 
1. Kannada 
2. English  
3. Hindi  
4. Sanskrit  
5. Urdu  
6. Marathi  
7. Prakrit  
8. Arabic  
9. Persian 
10. French  
11. German  
12. Russian 
13. Political Science  
14. Psychology  
15. Agricultural 

Marketing  
16. Yoga 
17. Music 
18. Library & information 

Science 
 

19. Sociology 
20. Geography 
21. Logic 
22. Anthropology 
23. Philosophy 
24. Social Work 
25. Economics 
26. Criminology & Forensic 

Science 
27. Rural Development 
28. History 
29. Women’s Studies 
30. Education 
31. Folk Literature 
32. Linguistics 
33. Journalism  & Mass 

Communications 
34. Physical Education 
35. Computer Applications 
36. Applied Statistics 

1. Chemistry 
2. Physics 
3. Mathematics 
4. Botany 
5. Zoology 
6. Electronics 
7. Computer Science  
8. Statistics  
9. Geology 
10. Genetics 
11. Micro-Biology 
12. Bio-technology 
13. Industrial Fish & Fisheries 
14. Home Science 
 
 

1. Commerce  
2. Tourism and Travel Management 
3. Business Administration 
4. Any other courses recommended by 

the respective  BoS. 

 
Note:1)  Student shall choose other than his /her DSCC even across the discipline 

          2) A student can opt to  study the OEC from the same subject in all the 04 semesters or  can choose different OECs in every   

 semester. 
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Annexure-3. 
List of MIL and MEL for all Programmes 

1. Hindi - MIL 

2. Sanskrit - MIL 

3. Marathi - MIL 

4. Prakrit - MIL 

5. Urdu - MIL 

6. Persian - MIL 

7. Arabic - MIL 

8. English - MEL 

9. German - MEL 

10. Russian - MEL 

11. French - MEL 

12. Any other MIL/MEL as decided by respective BoS. 
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Annexure-4.  
SKILL ENHANCEMENT COURSES FOR ALL THE PROGRAMMES 
 

A) Value Based Course and Evaluation:  (1+1) x 6 = 12 Credits in the Programme 

A student shall opt any two of the following activities offered in the college in each of 

the first to sixth semester of the undergraduate programmes. The activity carries two 

credits each semester and will be internally assessed for 50 marks by the staff like 

NCC Officer/ NSS  Officer / Physical Education Teacher / Librarian / Teacher 

shouldering the responsibility of activities. The concerned staff shall submit the 

marks to the University during submission of internal assessment marks. 

Activity based courses for semesters 1 to 6 for all degree programmes 

a. Activities related to Yoga  

b. Health & Wellness (Physical exercises including warming-up and relaxation 

techniques) 

c. Indoor/ Outdoor Sports and Games 

d. N.S.S. / N.C.C / R&R (S&G) 

e. Field studies  

f. Computer assisted/web-based learning and e-library skills 

g. Leadership Qualities and Organisational Skills  

h. Innovative compositions and creations in Music, Performing Arts, Fine arts, and 

visual arts etc.  

i. Involvement in popularization programmes such as scientific temper  

j. Publication of articles in news papers, magazines or other publications  

k. Activity exploring different aspects of Indian civilizations  

l. Community work such as promotion of values of National Integration, 

Environment, Human rights and duties, Peace, Civic Sense, Social responsibility, 

etc 

m. Evolution of study groups/seminar circles on Indian thoughts and ideas  

n. Involvement in campus publication  

o. A Small project work concerning the achievements of India in different fields  

p. Other Activities such as Cultural Activities etc as prescribed by the University. 

Evaluation of Value Based Activities shall be as per the procedure evolved by the 

University from time to time. 
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B) Skill Based 

 
Student shall study any skill course / trade from National Skill Qualification Frame work (NSQF) 

for level - 5, 6 and 7 for first, second and  third year of the B.Com Programme respectively or 

one in each semester as prescribed by the BOS in Commerce and approved by the Academic 

Council.  

Sem. B.Com Programme 

I Equivalent to Level-5 

Digital Fluency / SEC-1  as prescribed by the BOS in Commerce 

III Equivalent to Level-6 

Artificial Intelligence / SEC-2 as prescribed by the BOS in Commerce 

V Equivalent to Level-7 

 Cyber Security / SEC-3 as prescribed by the BOS in Commerce 

VI Equivalent to Level-7 

Societal communication / SEC-4 as prescribed by the BOS in Commerce 

 

* The student shall continue the same SEC (either NSQF or core course based) for all 

above semesters. 

Skill Based Activities shall be evaluated as per the procedure similar to Core Courses as 

practicals but not as theory. 

 

Annexure- 5: 

 Nomenclature of the Certificate, Diploma, Degree and Honors in B.Com Programme: 

Programme *Certificate(1Year) *Diploma(2 -Year) 3 -Year Degree 4- Year Degree 

B.Com. Certificate course in 

Commerce 

Diploma in Commerce B.Com. B.Com.(Honors) 
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PART-B 

Question Paper Pattern 
(Question papers for practical/problems based course papers shall be prepared in English 

version only and for theory course papers both in English and Kannada version) 
 

Section-A (5 X 2=10) 
1. Answer any five sub-questions. Each sub-questions carrying two marks. 
                                            Seven  Sub-questions to be given 

 
Section-B (4X5=20) 

                    Answer any four questions. Each questions carrying five marks. 
                                                  Five Questions to be given 
(In Case of Practical/Problem Oriented Course Papers One Theory and Four Problems.) 
 

 
Section-C (3X10=30) 

                  Answer any three questions. Each questions carrying 10 marks. 
                 Five Questions to be given (Question No. 11 is compulsory-Case Study) 
(In Case of Practical/Problem Oriented Course Papers One Theory and Four Problems.) 

 
PART-C 

Program Structure 
Proposed Scheme of Teaching & Evaluation for B.Com (Basic/Hons) with Commerce as Core 
subject 

Semester-I 
Sl. 
No.  

Course Code 
 
Title of the Course 

Category 
of  
Courses 

Teaching 
Hours 

per Week 
(L + T + P) 

SEE CIE Total 
Marks 

Cre
dits 

1 Lang.1.1 Language – I  AECC 3+1+0 60 40 100 3 
2 Lang.1.2 Language – II-  AECC 3+1+0 60 40 100 3 
3 B.Com.1.1 Financial 

Accounting-I 
DSC 4+0+0 60 40 100 4 

4 B.Com.1.2 Principles of 
Marketing 

DSC 4+0+0 60 40 100 4 

5 B.Com.1.3 Stock Market 
Operations 

DSC 4+0+0 60 40 100 4 

6 B.Com.1.4 Computerized 
Accounting 

SEC-
SB 

1+0+2 20 30 50 2 

7 B.Com.1.5 Accounting for 
Everyone 

OR 
Financial Literacy 

OEC 3+0+0 60 40 100 3 
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8 Value based Health and 
Wellness 

SEC- 
VB 

0+0+2    1 

9 Value based Yoga SEC- 
VB 

0+0+2    1 

10 Compulsory 
Paper (to be 
studied by 
students joining 
B.Com Course 
from Non-
Commerce 
Students) 

Fundamentals of 
Accounting and 
Commerce-I  

      

                                                                                                                                    Total Credits  25 
Semester-II 

 
Sl. 

No. 

 
Course 

Code 

 
Title of the 
Course 

Category 
of Courses 

Teaching 
Hours 

per Week 
(L + T + 

P) 

 
SEE 

 
CIE 

 
Total 
Marks 

 
Cr
ed
its 

1 Lang.2.1 Language – I  AECC 3+1+0 60 40 100 3 
2 Lang.2.2 Language – II AECC 3+1+0 60 40 100 3 
3 B.Com.2.1  Financial 

Accounting-II 
DSC 3+1+0 60 40 100 4 

4 B.Com.2.2 Entrepreneurship DSC 3+1+0 60 40 100 4 
5 B.Com.2.3 Human Recourse 

Management 
DSC 3+1+0 60 40 100 4 

6 B.Com.2.4 Financial 
Environment 
OR 
Investing in Stock 
Markets 

OEC 3+0+0 60 40 100 3 

7 Value based NSS/NCC/R&R 
(S&G)/ Cultural 

SEC- 
VB 

0+0+2    1 

8 Value based Sports SEC- 
VB 

0+0+2    1 

9 Compulsory 
Paper (to be 
studied by 
students joining 
B.Com Course 
from Non-
Commerce 
Students) 
 

Fundamentals of 
Accounting and 
Commerce-II  

      

                                                                                                                                  Total Credits 25 
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PART- D 

 
B.Com (BASIC/HONS) COMMERCE 

Title of the Course B.Com – DSC 1.1: Financial Accounting 
Credits: 04          Maximum Marks: 60+40 IA Marks. 

Teaching Hours: 56         04 Hours per week. 
Duration of exam: 2 hours. 

Course Outcomes: On successful completion of the course, the Students will be able to: 
 

1. Self-balance independent ledgers of financial accounting system 
2. Demonstrate the disadvantages of incomplete system and convert it into complete system  
3. Prepare accounts used in consignment, mining, extraction, collieries, etc 
4. Finalise the accounts of joint ventures either in the books of individual ventures or in the 

entity itself.  
 

Contents 56 Hrs 
Unit - . 1: Self-Balancing Ledger and Sectional Balancing  10 
Meaning and classification of ledgers; preparation of Trial Balance – 
Adjustment accounts – meaning and significance; journal entries for self-
balancing; transfer from one ledger to another; advantages of self-balancing 
ledger; sectional balancing – meaning and distinction; errors relating to self-
balancing system. 
Module – 2: Single Entry or Accounts from Incomplete Records 12 
Meaning of single entry or incomplete records and distinction between single 
entry v/s double entry; statement of affairs and ascertainment of profit under  
single entry system; conversion into double entry system – steps involved –  
missing figures – comprehensive problems relating to conversion 
Unit - . 3: Royalty Accounts - 12 
Meaning of royalty and types of royalties – minimum rent and short workings; 
recouping short workings; accounting treatment in the books of lessee and 
lessor  
Unit - . 4: Consignment Accounts   14 
Meaning and distinction between a consignment and a sale; accounting 
treatment in the books of consignor and consignee; delcredere commission; 
valuation of stock – invoicing goods at higher than cost; accounting for loss of 
goods – normal and abnormal losses 
Unit - . 5: Accounts of Joint Ventures 08 
Meaning of joint ventures and distinction between JVs and partnership  

accounts;  
accounting treatment – separate sets of books for the joint venture; co-

venturers;  
recording in the books of each party and recording under the memorandum  
method 
Skill Development Activities: 

1. Obtain independent ledgers and learn the art of self-balancing each independent 
ledger 
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2. Visit units involved in extraction or mining and compute total royalty payable and any 
shortworkings 

3. Compute the delcredere commission and other commission payable and cross check 
book debts 

4. Collect Royalty Agreements and draft dummy royalty agreements with imaginary 
figures 

5. Collect joint venture accounts and learn the process followed in the accounts 
6. Any other activities, which are relevant to the course. 

References: 
1. Gupta R L and M Radhaswamy, Advanced Accountancy – Vol - I, Sultan Chand &amp; 

Sons, New Delhi. 
2. S P Jain and K L Narang, Advanced Accountancy – Vol – I, Kalyani Publishers, Ludhiana 
3. S N Maheswari, Advanced Accountancy – Vol – I, Vikas Publications, New Delhi 
4. P C Tulsian, Financial Accounting, Pearson Publications, New Delhi 
5. S N Maheswari, Suneel Maheswari and Sharad Maheswari, Financial Accounting, Vikas 

Publications, New Delhi. 
6. M C Shukla, T S Grewal and S C Gupta, Advanced Accounts – Vol – I, S Chand, New 

Delhi. 
7. M Hanif and A Mukherjee, Financial Accounting, Vol – I, McGraw Hill Publications, 

New Delhi. 
8. S Kr Paul, Advanced Accounts, Vol – I, World Press, Kolkatta 
9. J R Monga, Financial Accounting, Mayoor Paperbacks, New Delhi. 
10. Robert N Anthony, David Hawkins, Kenneth A Merchant, Accounting – Text and Cases, 

McGraw Hill Publications, New Delhi. 

Note: Note: Latest edition books shall be used. 
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B.Com (BASIC/HONS) COMMERCE 

Title of the Course B.Com – DSC - 1.2: Principles of Marketing 
Credits: 04        Maximum Marks: 60+40 IA Marks. 

Teaching Hours: 56         04 Hours per week. 
                                                                        Duration of exam: 2 hours. 

Course Outcomes: On successful completion of the course, the Students will be able to: 
 

1. Articulate the steps involved in new product launch 
2. Explain the factors influencing the pricing decisions of old and new products 
3. Assist firms in developing a profitable product-line or product mix 
4. Understand the basic concepts of marketing and asses the marketing environment. 
5. Segment markets  considering multiple factors  
6. Judge the impact of promotional techniques on the customers & importance of 

channels of distribution. 
7. Outline the recent developments in the field of marketing. 

 
Contents 56 Hrs 

Unit - . 1: Introduction to Marketing 
12 

 
Definition, objectives, importance and scope of marketing; Evolution of concept 
of marketing, Core marketing concepts: production, product, Selling v/s 
Marketing, Holistic marketing concepts 
Unit - . 2: Consumer Behaviour 

12 
 

Nature and Importance, Consumer buying decision process, Factors influencing 
consumer buying behaviour. Market Segmentation: Meaning, levels and bases 
of market segmentation –Product differentiation vs. market segmentation, 
effective market segmentation criteria;; concept of niche marketing 
Unit - . 3: Product Planning 

12 
 

Concept and importance, Product classifications; Product Planning and 
Development; product life cycle; New Product Development Process; 
Consumer adoption process. product mix; Branding, Packaging and labeling – 
features, types, advantages. 
Unit - . 4: Pricing Decisions 

12 
 

Definition, objectives, factors affecting price determinations; methods of setting 
prices; cost, demand and competition factors; pricing policies and strategies. 
Channels of distribution-meaning and importance; Types of distribution 
channels, Types of distribution channels; Factors affecting choice of distribution 
channel; Wholesaling and retailing; Types of Retailers; e-retailing, physical 
distribution.. 
Unit - . 5: Sales Promotion 

08 

Concept, importance and types of promotion;   objectives and   of sales 
promotion; personal selling; advertising, public relations and sales promotion, 
Promotion mix. Recent development in marketing; Functions and approaches to 
the study of Social Marketing, online marketing, direct marketing, services 
marketing, green marketing, Rural marketing 
Skill DevelopmentActivities: 
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1. Analyse the marketing environment of your locality  and identify need, wants 
&purchasing power of customers 

2. Collect consumer behaviour towards home appliances in your locality. 
3. Visit any organisation and collect the information towards pricing of the products. 
4. Visit any wholesalers/Retailers, collect the role of them in marketing. 
5. Identify the recent developments in the field of marketing. 
6. Any other activities, which are relevant to the course. 

References: 
1. Kotler and Armstrong, Principles of Marketing, Pearson Publications, New Delhi. 
2. William Stanton, Fundamentals of Marketing, McGraw Hill, New Delhi. 
3. C B Gupta, Princi;les of Marketing, Sultan Chand & Sons, New Delhi. 
4. Eillim Pride an O C Ferrell, Principles of Marketing, Pearson, New Delhi. 
5. Rajan Nair, Marketing, Sultan Chand & Sons, New Delhi. 
6. Gandhi, Marketing, McGraw Hill, New Delhi. 
7. Kurtz, Principles of Contemporary Marketing, Pearson, New Delhi. 
8. Kavita Sharma and Swati Aggarwal, Principles of Marketing, Taxmann, New Delhi 
9. Ramaswamy and Namkumari, Marketing Management, Macmillan, New Delhi. 
10. Perreault, Basic Marketing, McGraw Hill, New Delhi. 

Note: Note: Latest edition books shall be used. 
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B.Com (BASIC/HONS) COMMERCE 

Title of the Course B.Com-DSC-1.3: Stock Market Operations 
Credits: 04          Maximum Marks: 60+40 IA Marks. 

Teaching Hours: 56         04 Hours per week. 
Duration of exam: 2 hours. 

Course Outcomes: On successful completion of the course, the Students will be able to: 
1. Explain the art of investing in stock markets and compute the gain or losses 
2. Develop the efficient stock portfolios 
3. Demonstrate the process of opening demat accounts and the process of margin and short 

selling activities 
4. Explain the various stocks included in the Sensex and other indices and explain the 

interpretation 
5. Articulate the actions taken by the SEBI in protecting the interests of small investors. To 

provide conceptual understanding of the concept of stock exchange in India,   
 

Contents 56 Hrs 
Unit - . 1: Introduction 14 

 Financial markets- Meaning and Significance; Money  market and capital 
market - market for debt and equity issues; primary market- IPOs and SFOs; 
secondary  markets - meaning, objectives, functions and economic importance 
of stock exchanges; historical background; management and regulation of stock 
exchanges in India; corporatization and demutualization - meaning and 
objectives; major stock exchanges in India - BSE, NSE and OTCEI; regional 
stock exchanges in India; SEBI - establishment, objectives and functions; SEBI’s 
regulations relating to stock markets; future challenges 
Unit - . 2: Listing of Securities 12 

 Meaning, objectives, Merits and Demerits – Listing requirements, procedure, fee 
– Listing of rights issue, bonus issue, further issue – Listing conditions of BSE 
and NSE – Delisting.; Stock brokers:  Regulation relating thereto, SEBI’s role in 
regulation, stock brokers, powers of SEBI, functions of brokers; general 
obligations and responsibilities. 
Unit - . 3: Trading Mechanism on Indian Stock Exchanges 12 

 Open outcry system and screen based trading; settlement procedure - physical 
delivery v/s dematerialisation; rolling settlement - T+2, T+5, etc., transaction cost 
- trading cost, clearing costs and settlement costs; buying and selling shares - 
procedure; market order and limit order; internet trading; buying on margin and 
short sale; problems relating to Margin trading and short selling; BSE – Share 
groups on BSE – BOLT System, NSE – Market segments 
Unit - . 4: Stock Market Indices 10 

 Meaning, purpose, and consideration in developing index – methods- price 
weighted, equal weighted and value weighted; free float method; simple problems 
relating to index development; stock market indices in India – BSE Sensex - scrip 
selection criteria – construction – Other BSE indices; NSE indices – S&P CNX 
Nifty – scrip selection criteria – construction – stock market indices in foreign 
countries. 
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Module 5: Risk Management and Surveillance System 08 
Risk management system in BSE & NSE – Margins – Exposure limits – 
Surveillance system in BSE & NSE – Circuit breakers; value at risk; 
 
Skill DevelopmentActivities: 

1. Visit the offices of stock brokers and observe online trading 
2. Collect share application forms and demat account forms and actual filling may be 

done 
3. Discuss with the actual investors the art of investing and the stocks selected 
4. Visit the offices of financial institutions like banks and enquire finance facilities for 

stock purchase 
5. Collect press reports in local and English languages and read out in the class 
6. The analysts reports may be discussed in the students 
7. Form groups and assign individual stocks to compute annual returns. 
8. Collect the management reports of any large scale organisation and analyse the same. 
9. Any other activities, which are relevant to the course. 

Refeences 
1. Prasanna Chandra, Security Analysis and Portfolio Management, McGraw Hill, New 

Delhi. 
2. Bodie, Kane, Marcus and Mohanty, Investments, McGraw Hill Publications, New Delhi. 
3. P S Bala Ram and T Srlakshmi, Stock Market Operations, IBP Publications, New Delhi 
4. F C Sharma, Financial Market Operations, SBPD Publications, New Delhi 
5. Inderpal Singh and Jaswinder Kaur, Security Market Operations, Kalyani Publishers, 

Ludhiana. 
6. Jaydeb Sarkhel and Seikh Salim, Indian Financial System and Financial Market 

Operations, McGraw Hill, New Delhi 
7. Michael Simmons, Securities Operations, Wiley Publications, New Delhi. 
8. Robert G Hagstrom, The Warren Buffett Way, Wiley Publications, New Delhi 
9. Goyal and Goyal, Financial Market Operations, FK Publications, New Delhi. 
10. Guruswamy, Capital Markets, TMH, New Delhi. 
11. Alan Kanuk, Capital Markets in India, John Wiley, New Delhi 

Note: Note: Latest edition books shall be used. 
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B.Com (BASIC/HONS) COMMERCE 

Title of the Course B.Com – SEC 1.4: Computerized Accounting 
Credits: 02       Maximum Marks: 50 Marks. 
Teaching Hours: 1 Theory +2 Practicals     03 Hours per week. 

Duration of exam:  1 hour 
Course Outcomes: On successful completion of the course, the Students will be able to: 

1. Demonstrate the process of accounting in computerized method 
2. Explain the distinction between manual and computerized accounting 
3. Design accounting package for small enterprises 
4. Prepare management information reports through computerized accounting     

 
Contents 30 Hrs 

Unit -.1: Computerised Accounting 10 
 Computerised Acounting – meaning, objectives, and scope of 

computerized accounting; requirements of computerized accounting – 
hardware and softwares – tally, excel and other general purpose 
applications; manual v/s computerized accounting; advantages 
Unit - .2: P r o c e s s  o f  C o m p u t e r i s e d  A c c o u n t i n g  10 

 Creation of company – ledger books; posting of vouchers; 
modifications of reports – cash book, trial balance and preparation of 
final accounts 
Unit - 3: Computerized Accounting Data Security 10 

 Designing security measures – types of security measures; process and 
implementation of security measures 
Skill Development Activities: 

1. Visit local business establishment and enquire about accounting methodology 
adopted 

2. Institutions to purchase tally software and demonstrate the process of creting ledgers 
and others 

3. Collect financial statements prepared by the organizations and interpret them 
4. Collect information relating to sales and purchase ledgers and compare them with 

computerized accounts 
5. Visit the offices of GST and learn the process of e-filing 
6. Collect from chartered accountants financial statements and the process adopted in 

preparing 
7. Any other activities, which are relevant to the course. 

References: 
1. Neeraj Goyal and Rohit Sachdeva, Kalyani Publishers, Ludhiana 
2. Neeraj Sharma, Computerized Accounting and Business Systems, Lambert, New Delhi. 
3. Garima Agarwal, Computerized Accounting, HPH, Mumbai 
4. Murli Krishna, Computerized Accounting, Vaagdevi Publications,  
5. Vinod K and P K Lazar, Computerized Accounting System, Excel Publications, New 

Delhi 
6. Yadagiri and Srinivas, Computerized Accounting, Kalyani Publications, Ludhiana. 
7. Mohanty R and Satapathy S K Computer Applications in Business Accounting, HPH, 
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Mumbai. 
8. Pandey S and Patil R K, Computer Accounting with Tally ERP 9, Dishottama Prakashan. 
9. Sanders, Computers in Business, TMH, New Delhi 
10. Alexis Leon and Mathews Leon, Information Technology, Vikas, New Delhi 

Note: Note: Latest edition books shall be used. 
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B.Com (BASIC/HONS) COMMERCE 

Title of the Course B.Com – OEC - 1.5: Accounting for Everyone 
(OEC for Non-Commerce Students of Other Disciplines) 

Credits: 03       Maximum Marks: 60+40 IA Marks. 
Teaching Hours: 42                 03 Hours per week. 

                                              Duration of exam: 2hours. 
Course Objectives & Course Outcomes: On successful completion of the course, the 

Students will be able to: 
1. Understand accounting terms and the process of preparing financial statements 
2. Explain why accounting statements are prepared and various users of the same 
3. Distinguish various financial statements prepared and their purposes 
4. Articulate the challenges of accounting system and the use of accounting standards in 

overcoming them 
5. State the methods of interpretation and the advantage of ratio analysis in financial 

analysis 
 

Contents 42 Hrs 
Unit - . 1: Introduction to Accounting 08 

 Meaning, definitions, objectives, functions and importance of accounting, 
accounting as an information system; accounting v/s book- keeping;  
classification of various of users of accounting information;  types of accounting  
– financial, cost and management accounting;  accounting terms – transaction,  
account, asset, liability, capital, expenditure, expenses income, profit, loss, debt,  
credit, etc.,   

Unit - . 2: A c c o u n t i n g  P r i n c i p l e s  –  C o n c e p t s  a n d  
C o n v e n t i o n s  

08 
 

Meaning of Accounting Principles – Nature; meaning and significance of  
accounting Concepts and Conventions; Entity Concept, Going Concern  
Concept, Money Measurement Concept, Accounting  Period Concept, Duality 
Concept, Cost Concept and Realization  Concept; Accounting Conventions – 
Materiality, Conservative, Full Disclosure and Consistency 
Unit - . 3: Accounting Cycle  10 

 Meaning of accounting cycle; basis of recording  and classification of  accounts  
and rules of debit and credit; classification of books of books of accounts – 
journal, subsidiary books and ledgers; passing of journal entries, preparation of  
ledger, balancing of accounts – debit and credit balances and preparation of trial  
balance; simple problems relating to individuals and partnership firms 
Unit - . 4:   Preparation of Annual Accounts 08 

 Meaning of Annual Accounts and types – Manufacturing, Trading, Profit and  
Loss Accounts and Balance Sheet; format of balance sheet as per liquidity and  
permanence principles; preparation of financial statements of individuals and  
partnership firms 
Module 5: Analysis and Interpretation of Financial Statements 08 
Meaning, objectives, scope and significance of Analysis and Interpretation of  
Financial Statements; methods of financial analysis – and use of ratio analysis –  
liquidity, solvency, efficiency and profitability ratios; profitability of sales and 
investments; simple problems relating to ratio analysis 
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Skill DevelopmentActivities: 
1. Download annual reports of business Organisations from the websites and go through 

the contents of the annual report and present the salient features of the annual report 
using some ratios and content analysis including textual analysis. 

2. Prepare accounting equation by collecting necessary data from medium sized firm. 
3. Prepare financial statements collecting necessary data from small business firms. 
4. Collect the management reports of any large scale organisation and analyse the same. 
5. Any other activities, which are relevant to the course. 
References : 

1. S N Maheswari, Financial Accounting, Vikas Publications, New Delhi 
2. Hanif and Mukherjee, Financial Accounting, McGraw Hill Publications, New Delhi 
3. D Sehgal, Financial Accounting, Vikas Publications, New Delhi 
4. P C Tulsian, Financial Accounting, Pearson  Publications, New Delhi 
5. Khan and Jain, Principles of Management Accounting, McGraw Hill Publications, New 

Delhi. 
6. M N Arora, Management Accounting, Vikas Publishing House, New Delhi 
7. I M Pandey, Principles of Management Accounting, Vikas Publications, New Delhi 
8. S Kr Paul, Advanced Accounts, Vol – I, World Press, Kolkatta 
9. J R Monga, Financial Accounting, Mayoor Paperbacks, New Delhi. 
10. Robert N Anthony, David Hawkins, Kenneth A Merchant, Accounting – Text and Cases, 

McGraw Hill Publications, New Delhi. 

Note: Latest edition books shall be used. 
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B.Com (BASIC/HONS) COMMERCE 

Title of the Course B.Com – OEC - 1.5:  Financial Literacy 
(OEC for Non-Commerce Students of Other Disciplines) 

Credits: 03       Maximum Marks: 60+40 IA Marks. 
Teaching Hours: 42                 03 Hours per week. 

                                             Duration of exam: 2 hours. 
Course Outcomes: On successful completion of the course, the Students will be able to: 

 
1. Articulate the necessity of financial literacy to common man and the process of 

learning 
2. Understand various concepts of budgets and appreciate the process of budget 

development 
3. Understand various types of banks operating in the economy and the controls 

used by the RBI 
4. Prepare financial plan and budget and manage personal finances; 
5. Open, avail, and manage/operate services offered by banks; 
6. Open, avail, and manage/operate services offered by post offices; 
7. Plan for life insurance and property insurance & select instrument for investment in 

shares 
 

Contents 42 Hrs 
Unit - . 1: Introduction 08 

 Meaning, importance and scope of financial literacy; Prerequisites of 
Financial Literacy – level of education, numerical and communication 
ability; Various financial institutions – Banks, Insurance companies, Post 
Offices; Mobile App based services. Need of availing of financial 
services from banks, insurance companies and postal services. 
Unit - . 2: Financial Planning and Budgeting 08 
Concept of economic wants and means for satisfying these needs; 
Balancing between economic wants and resources; Meaning, importance 
and need for financial planning; Personal Budget, Family Budget, 
Business Budget and National Budget; Procedure for financial planning 
and preparing budget; Budget surplus and Budget deficit, avenues for 
savings from surplus, sources for meeting deficit. 
Unit - . 3: Banking Services 10 
Types of banks; Banking products and services – Various services offered 
by banks; Savings Bank Account, Term Deposit, Current Account, 
Recurring Deposit, PPF, NSC etc; formalities to open various types of 
bank accounts; types of loans – short term, medium term, long term, micro 
finance, agricultural credit, etc. and interest rates offered by various 
nationalized banks and post offices; cashless banking, e-banking, 
Counterfeit Currency; CIBIL, ATM, Debit and Credit Cards and U P I  
based Payment system; Banking complaints and Ombudsman. 
Unit - . 4: Financial Services from Post Office 08 
Post Office Savings Schemes: Savings Bank, Recurring Deposit, Term 
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Deposit, Monthly Income Scheme, Kishan Vikas Patra, NSC, PPF, Senior 
Citizen Savings Scheme (SCSS), India Post Payments Bank (IPPB). 
Domestic Money Transfer services: International Money Transfer Service, 
Electronic Clearance Services (ECS), Money gram International 
Money Transfer. 
Module 5: Protection and Investment Related Financial Services 08 
Insurance Services: Life Insurance Policies – term and 
endowment policies; money back policies; ULIP, ULIP, Health and 
Pension policies; comparison of policies offered by various life insurance 
companies. Property Insurance: Policies offered by various general 
insurance companies. Post office life Insurance Schemes: Postal Life 
Insurance and Rural Postal Life Insurance (PLI/RPLI). Housing Loans: 
Institutions providing housing loans,  
Skill DevelopmentActivities: 

1. Visit banks, post offices, and insurance companies to collect information and 
required documents related to the services offered by these institutions and to know 
the procedure of availing of these services. 

2. Fill up the forms to open accounts and to avail loans and attach photocopies of 
necessary documents. 

3. Prepare personal and family budget for one/six/ twelve months on imaginary 
figures. 

4. Try to open Demat account and trade for small amount and submit the report on 
procedure on opening of Demat account and factors considered for trading. 

5. Any other activities, which are relevant to the course. 
Text Books: 

1. Erik Banks, Finance – the Basics, Routledge 
2. Avadhani, V. A. (2019). Investment Management. Mumbai: Himalaya 

Publishing House Pvt. Ltd. 
3. Chandra, P. (2012). Investment Game: How to Win. New Delhi: Tata McGraw 

Hill Education. 
4. Kothari, R. (2010). Financial Services in India-Concept and Application. New 

Delhi: Sage Publications India Pvt. Ltd. 
5. Milling, B. E. (2003). The Basics of Finance: Financial Tools for Non-

Financial Managers. Indiana: universe Company. 
6. Mittra, S., Rai, S. K., Sahu, A. P., & Starn, H. J. (2015). Financial Planning. 

New Delhi: Sage Publications India Pvt. Ltd. 
7. Zokaityte, A. (2017). Financial Literacy Education. London: Palgrave Macmillan. 

Note: Latest edition books shall be used. 
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Paper : FUNDAMENTALS OF ACCOUNTING AND COMMERCE - I 
(Compulsory Paper for students joining B.Com I semester course from non-commerce streams, 
i.e., PUC Arts, Science, etc) 

 
Learning Objectives and Outcomes:  
 The course has the objective of providing the basic concepts of accounting and commerce
among non commerce pupils. This would enable them to understand higher aspects of business 
organization. Computational and analytical accounting skills are included in the curriculum. 
Contents 

Unit – 1:Introduction to Commerce 
 Meaning, definition and scope of commerce, evolution of commerce; economic activities – its kinds  
– trade and aids to trade; business, industry, profession; employment – meaning, definition and scope. 
Unit – 2:Forms of Business Organisation 
Meaning, and significance; different forms of business organizations – sole trader, partnership firms,  
joint hindu family firms – meaning, definition, characteristics, scope, advantages and disadvantages;  
Co-operative organizations – meaning, objectives and significance. 
Unit – 3: Introduction to Accounting 
Meaning, definitions, objectives, functions, advantages and disadvantages of accounting; accounting  
v/s book-keeping; systems of book-keeping and accounting; accounting cycle; accounting – science,  
art and profession; accounting – an information system; accounting – as a language; role of  
accountants in business decision-making. 
Unit – 4:Accounting Principles 
Meaning, nature, objectives and scope of accounting principles; accounting concepts – meaning and  
types; accounting conventions – meaning and types; modifying principles; accounting standards –  
meaning, objectives, significance and types of accounting standards; accounting standards  
development process in India. 
Unit – 5:Accounting Records 
Journal – meaning, objectives and types; classification of accounts and rules of debit and credit;  
journal entries, narration; simple v/s complex journal entries; subsidiary books – meaning and types;  
ledger posting – meaning, objectives and types of ledger – process of ledger posting and balancing of  
an accounts; preparation of trial balance – meaning, types and objectives; preparation of trial balance. 
References: 

1. Pride, Huges and Kapoor, Business, Cengage Learning, New Delhi. 
2. Pride, Huges and Kapoor, Foundations of Business, Cengage Learning, New Delhi. 
3. Tulsian, Financial Accounting, Pearson Education, New Delhi. 
4. R L Gupta and Radhaswamy, Advanced Accountancy – Vol I and II, Sultan Chand & Sons, 

New Delhi. 
5. S N Maheswari, Advanced Accounting – Vol I and II, Vikas Publications, New Delhi. 
6. Jain and Narang, Advanced Accountancy – Vol I and II, Kalyani Publishers, Ludhiana. 
7. Boone and Kontze, Contemporary Business, John Wiley, New Delhi. 
8. J Stephenson, Principles and Practice of Commerce, Pitman Publications, California 
9. Gerstenberg C W, Principles of Business, Prentice Hall, New Delhi. 
10. Dlabay, Burrow and Kleindl, Principles of Business, Cengage Learning, New Delhi. 
11. Tulsian, Financial Accounting, Pearson Education, New Delhi. 
12. R L Gupta and Radhaswamy, Advanced Accountancy – Vol. I and II, Sultan Chand & Sons, 
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New Delhi. 
13. S N Maheswari, Advanced Accounting – Vol. I and II, Vikas Publications, New Delhi. 
14. Jain and Narang, Advanced Accountancy – Vol. I and II, Kalyani Publishers, Ludhiana. 
15. Shukla and Grewal, Advanced Accounts – Vol. I and II, R Chand and Company, New Delhi. 
16. Robert Anothy, Accounting – Text and Cases, TMH, New Delhi. 
17. Ashish K Bhattacharya, Essentials of Financial Accounting, PHI, New Delhi. 
18. Narayanaswamy, Financial Accounting, PHI, New Delhi. 
19. Rajashekaran and Lalitha, Financial Accounting, Pearson Education, New Delhi. 

Note: Latest edition books shall be used. 
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B.Com (BASIC/HONS) COMMERCE 
Title of the Course B.Com - DSC – 2.1: Financial Accounting-II 
Credits: 04      Maximum Marks: 60+40 IA Marks. 
Teaching Hours: 56                 04 Hours per week. 

                                            Duration of exam: 2 hours. 
Course Outcomes: On successful completion of the course, the Students will be able to: 

 
1. Finalize the accounts of insolvent individuals and compute the final payments 
2. Explain the amount to be claimed by the policyholders in insurance related losses 
3. Demonstrate the art of finalizing accounts of departmental and branch accounts 
4. Explain the necessity and significance of accounting standards 
5. Articulate the differences between Ind Accounting standards and IFRS 

 
Contents 56 Hrs 

Unit -  1: Insolvency Accounts  10 
 Meaning of insolvency and types of insolvency – individual and a firm; 

Insolvency Acts in India; procedure under Insolvency Act; statement of 
affairs and deficiency accounts; statement of affairs v/s balance sheets; 
assets having more than charge, secured, unsecured and preferential 
creditors; preparation of statement of affairs and deficiency account; 
accounting adjustments (comprehensive problems relating to only 
individuals) 
Unit - . 2: Departmental Accounts  10 

 Meaning and objectives; maintenance of columnar subsidiary books; 
allocation of expenses; inter-departmental transfers and preparation of 
departmental final accounts. 
Unit - . 3: Branch Accounts  12 

 Meaning and types of branches, systems of accounting for dependent 
branches – debtors and stock and debtors systems; independent branches – 
incorporation of branch transactions in the head office books (excluding 
foreign branches); depreciation of branch assets; goods and remittances in 
transit; preparation of final accounts 
Unit - . 4: Insurance Claims  12 

 Meaning and types of claims; need – loss stock policy; preparation of 
statement of cost of goods sold and ascertainment of value of stock on the 
date of fire; treatment of salvage and valuation of stock prior to fire when 
gross profit ratio is given and not given; average clause and treatment of 
abnormal loss item. 
Unit - . 5: Accounting Standards  12 

 Meaning, need and significance of accounting standards; types and process 
of development of accounting standards in India; role of ICAI in accounting 
standards – ASs issued by ICAI and converged and Ind Ass; enforceability 
of ASs in India; level of compliance and auditor certification; IDRS – 
meaning and objectives; types of IFRS; IFRS use world-over and in India. 
Skill DevelopmentActivities: 

1. Collect insurance claim documents and complete the process by filling them 
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2. Collect hire purchase agreements and draft dummy hire purchase agreements with 
imaginary figures. 

3. Obtain common expenses in departmental organizations or malls and distribute 
across various segments  

4. Collect the procedure and documentations involved in the establishment of various 
branches. 

5. Visit offices of local  chartered accountants and learn the accounting 
standards considered in accounts finalization  

6. Any other activities, which are relevant to the course. 
References: 

1. Gupta R L and M Radhaswamy, Advanced Accountancy – Vol - I, Sultan Chand &amp; 
Sons, New Delhi. 

2. 2. S P Jain and K L Narang, Advanced Accountancy – Vol – I, Kalyani Publishers, 
Ludhiana 

3. S N Maheswari, Advanced Accountancy – Vol – I, Vikas Publications, New Delhi 
4. P C Tulsian, Financial Accounting, Pearson Publications, New Delhi 
5. S N Maheswari, Suneel Maheswari and Sharad Maheswari, Financial Accounting, Vikas 

Publications, New Delhi. 
6. M C Shukla, T S Grewal and S C Gupta, Advanced Accounts – Vol – I, S Chand, New 

Delhi. 
7. M Hanif and A Mukherjee, Financial Accounting, Vol – I, McGraw Hill Publications, New 

Delhi. 
8. S Kr Paul, Advanced Accounts, Vol – I, World Press, Kolkatta 
9. J R Monga, Financial Accounting, Mayoor Paperbacks, New Delhi. 
10. Robert N Anthony, David Hawkins, Kenneth A Merchant, Accounting – Text and Cases, 

McGraw Hill Publications, New Delhi. 

Note: Latest edition books shall be used. 
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B.Com (BASIC/HONS) COMMERCE 
Title of the Course B.Com – DSC - 2.2: Entrepreneurship 
Credits: 04      Maximum Marks: 60+40 IA Marks. 
Teaching Hours: 56                 04 Hours per week. 

                                            Duration of exam: 2 hours. 
Course Outcomes: On successful completion of the course, the Students will be able to: 

1. Articulate the process of enterprise planning and execution 
2. Describe various schemes and government and institutions and facilities offered by them 
3. Demonstrate the qualities of successful entrepreneurs 
4. Understand the various financing techniques for start-ups 
5. Develop the mock enterprises and the process of registration 

 
Contents 56 Hrs 

Unit - . 1: Introduction 10 
 Meaning and Concept of entrepreneurship; types of entrepreneur, need and 

significant; entrepreneur v/s intrapreneur: role of entrepreneurship in economic 
development; agencies involved in entrepreneurship development; skill 
required to be an entrepreneur;  
Unit - . 2: Theories of Entrepreneurship 10 

 
Motivation Theories; McClelland's Acquired Needs, Theory, Maslow's Need 
Hierarchy Theory, Integrated-Contextual Model. Creating and starting the 
venture: Sources of new ideas, methods of generating ideas, creative problem 
solving; product planning and development process; marketing plan, financial 
plan and organizational plan. Franchising, Sources of external support. 
Unit - . 3: EDP Programmes: Concept, need and phases of EDPs 12 

 Types of EDPs, agencies involved in EDP, Developing Entrepreneurial 
Marketing Competencies, Networks and Frameworks.  Role of 
industries/entrepreneur’s associations and self-help groups. Entrepreneurship as 
a style of management, the changing role of Entrepreneur. 
Unit - . 4: Entrepreneurship in Start-ups 12 

 Meaning and significance of Start-ups; Start-ups v/s Entrepreneur; 
economic contribution of Start-ups; Unicorns- Concept and development; 
Growth of Start-ups and unicorn Start-ups in India; Start –ups in 
Institutional Scheme of GOI. 
Unit - . 5: Entrepreneurial Finance  12 

 Concept of Entrepreneurial Finance-Objectives, nature, scope and 
importance; financing Start-up- debts v/s equity services; venture capital-
meaning, objectives, advantages and disadvantages; process of raising 
funds- raising through venture capital; mentor financing, angle financing, 
cloud financing,  seed financing and private equity- meaning and 
significances. 
Skill DevelopmentActivities: 

1. Visits the government and private institutions involved in entrepreneurial 
development activities 

2. Visit the offices of Government and collect necessary for availing various benefits 
3. Meet the successful entrepreneurs 
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4. Visit the offices of banks and enquire about the financial methods 
5. Collect information relating to mentors and the extent of assistance 
6. Visit the offices of local venture capitalists and collect forms 
7. Any other activities, which are relevant to the course. 

References  
1. Robert Hisrich, Michael Peters and Dean Shepherd, Entrepreneurship, McGraw Hill, 

New Delhi 
2. Poonam Gandhi, Entrepreneurship, V K Global Publications, Faridabad. 
3. Sangeetta Sharma, Entrepreneurship Development, PHI, New Delhi. 
4. David Holt, Entrepreneurship – New Venture Creation, Pearson Publications, New Delhi. 
5. Rajeev Roy, Entrepreneurship Management, Oxford University Press, New Delhi. 
6. Arya Kumar, Entrepreneurship, Pearson Publications, New Delhi. 
7. Bamford and Garry Bruton, Entrepreneurship – A Small Business Approach, McGraw 

Hill Publications, New Delhi 
8. Donald Kuratko and Richard Hodgetts, Entrepreneurship: Theory, Process and Practice, 

Cengage Publications, New Delhi MO Business 
9. Chris Leach and Ronald Melicher, Entrepreneurial Finance, Cengage, New Delhi. 
10. Simon Hulme and Chris Drew, Entrepreneurial Finance, Red Globe Press. 

Note: Latest edition books shall be used. 
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B.Com (BASIC/HONS) COMMERCE 
Title of the Course B.Com- DSC - 2.3: Human Resource Management 
Credits: 04      Maximum Marks: 60+40 IA Marks. 
Teaching Hours: 56                 04 Hours per week. 

                                            Duration of exam: 2 hours. 
Course Outcomes: On successful completion of the course, the Students will be able to: 

1. Understand the basic concepts of human resource management 
2. Articulate various methods of human resource recruitment and selection 
3. Analyse the merits and demerits of various induction and training programmes 
4. Compare and contrast the HR practices in government and private sectors 
5. Explain the pitfalls of neglecting HR policies in an organization  

 
Contents 56 Hrs 

Unit - . 1: Introduction 10 
 Evolution, meaning, definition, scope, objectives and functions of HRM; 

organization of HR department; qualities of HR manager; HRM v/s personnel 
management; environment of HRM – External and internal forces.  
Unit - . 2: Human Resource Planning: 10 

 
Meaning, importance and benefits of HRP; characteristics of HRP; need for 
planning; HRP Process - job analysis, job design, Job description and job 
specification; meaning of recruitment and selection; recruitment and 
selection process. 
Unit - . 3: Training and Induction: 12 

 Meaning of training and induction; objectives and methods of induction; 
identification of training needs; objectives, benefits and methods of training; 
criteria of effective training methods; promotion and demotion – meaning and 
criteria; methods of training; concepts of transfers and separation. 
Unit - . 4: Wage and Salary Administration: 12 

 Meaning, objectives and components of employee compensation; 
determinants of pay structure and level; methods of wage fixation – 
individuals and group incentives; bonus, fringe benefits and job evaluation 
systems; stock-ownership plans. 
Unit - . 5: Performance Measurement: 12 

 Meaning, objectives, nature, scope and characteristics of performance 
measurement; essentials of effective performance measurement; methods of 
appraising performance – behaviour-oriented methods and result-oriented 
methods. 
Skill DevelopmentActivities: 

1. Visit the HR offices of local industrial firmsand collect various forms and documents 
2. Visit the offices of government and discuss the legal influence on HR management 
3. Prepare advertisement notification and conduct mock oral interviews and test 
4. Visit the offices of consultants the process of recruitment 
5. Collect advertisement copies appearing in media and examine the HR issues 

highlighted 
6. Any other activities, which are relevant to the course. 

References 
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1. K Ashwthappa, Human Resource Management – Text and Cases, McGraw Hill, New 
Delhi 

2. L M Prasad, Human Resource Management, Sultan Chand, New Delhi 
3. C B Gupta, Human Resource Management, Sultan Chand, New Delhi 
4. S S Khanka, Human Resource Management,  S Chand, New Delhi. 
5. VSP Rao. Human Resource Management, Taxmann, New Delhi 
6. Gary Dessler and Biju Varkkey, Human Resource Management, Pearson Publications 

New Delhi 
7. Joseph Martocchio, Human Resource Management, Pearson, New Delhi 
8. John Ivancevich, Human Resource Management, McGraw Hill, New Delhi. 
9. Snell Bohlander, Managing Human Resources, Pearson Publications, New Delhi 
10. Gerhart, Fundamentals of Human Resource Management, McGraw Hill, New Delhi 

Note: Latest edition books shall be used. 
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B.Com (BASIC/HONS) COMMERCE 
Title of the Course B.Com -OEC – 2.5: Financial Environment 
(OEC for Non-Commerce Students of Other Disciplines) 
 
Credits: 03      Maximum Marks: 60+40 IA Marks. 
Teaching Hours: 42                 03 Hours per week. 

                                           Duration of exam: 2 hours. 
 

 
Course Outcomes: On successful completion of the course, the Students will be able to 

1. Understand the fundamental factors constituting part of financial structure 
2. Learn about various financial institutions operating in an economy 
3. Articulate the services offered by development financial institutions 
4. Examine the influence monetary, trade, fiscal and tax policies on stock price 

Syllabus: Hours 

Unit - . 1: Financial Environment  10 

Fundamentals of Financial Environment – Meaning of Financial system and 
financial system constituents – assets, institutions, intermediaries, financial markets, 
financial regulators; linkages between financial system and economic development;  
development of financial system in India 
Unit - . 2: Financial Institutions  08 

Meaning and types of financial institutions; Banking Institutions – meaning 
,objectives, functions and significance; types of banks – commercial banks and 
development; public sector banks, private sectors, and foreign banks; 
co-operative banks and urban co-operative banks; regulation of banking 

RBI – establishment and functions, regulation techniques of RBI – Monetary Policy  
meaning and significance – bank rate, repo and reverse repo rates; SLR and CRR, 
Prime Lending Rates; open market operations 
Unit - . 3: Development Financial Institutions and NBFC 08 

Meaning, Need and significance of development banks – Central Government and 
State Financial Corporations – need and importance of SFCs; Non-Banking 
Financial Corporations (NBFC) – Meaning, need and significance; functions and 
services provided; commercial banks v/s NBFC; hire-purchase, leasing and 
instalment sale, mortgage backed financial services; regulation of NBFC by RBI; 
Growth of NBFC in India and private NBFC in India. 
 
Unit - . 4: Money and Stock Markets  08 

Meaning and significance of money markets – instruments of money market – T-
Bills and GSec; Money at Call and Short Notice; regulation of money market by RBI; 
Capital Market – Meaning and types of capital markets; significance; stock markets 
– meaning and objectives; stock exchanges in India – meaning, purpose and 
establishment of stock exchanges in India, BSE, NSE and OTCEI; working of BSE 
and NSE; SEBI-Establishment, objectives and functions of SEBI, regulation of stock 
exchanges and market participants 
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Module 5: Financial Sector Reforms: 08 

Meaning, need and significance of financial sector reforms – recommendations and 
action taken of Narasimham Committee, Kelkar Commission and Rajan Committee 
recommendations, BASEL-BIS  norms I, II and III- criticisms  of BASEL norms, 
implementation of BASEL norms, impact of basel norms on Indian banks 
 
Skill Development Activities: 

1. Collect last ten year GDP rate and examine the same. 
2. Collect last two years monetary policy rates of RBI and analyse the impact of the 

same. 
3. Collect last five years fiscal policy of Indian Government and analyse the impact of the same 

on rural poor. 
4. Collect last five year data on inflation, unemployment rate and labour market conditions and 

critically prepare the report. 
5. Identify the recent financial sector reforms in India. 
6. Any other activities, which are relevant to the course. 

References: 
1. Bharti V Pathak, Indian Financial System, Pearson Publication, New Delhi 
2. M Y Khan, Indian Financial System, McGraw Hill, New Delhi 
3. Jaydeb Sarkhel and Seikh Salim, Indian Financial System and Financial Market Operations, 

McGraw Hill, New Delhi 
4. Vinod Kumar, Atual Gupta and Manmeet Kaur, Financial Markets and Institutions,  

Taxmann’s Publications, New delhi 
5. Mishkin, Eakins, Jayakumar and Pattnaik,  Financial Markets and Institutions, Pearson 

Publications, New Delhi. 
6. L M Bhole and Jitendra Mahakud, Financial Institutions and Markets, McGraw Hill 

Publications, New Delhi. 
7. Krishnamurthy, Financial Institutions and Markets, Pearson, New Delhi 
8. Kidwell, Blackwell, Whidee and Sias, Financial Institutions, Markets and Money, Wiley, New 

Delhi 
9. Jeff Madhura, Financial Insitutions and Markets, Pearson Publications, New Delhi 
10. Fabozzi, Modigliani, Jones and Ferri, Foundations of Financial Markets and Institutions, 

Pearson Publications, New Delhi 

Note: Latest edition books shall be used. 
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B.Com (BASIC/HONS) COMMERCE 
Title of the Course B.Com – OEC - 2.5: Investing in Stock Markets 

(OEC for Non-Commerce Students of Other Disciplines) 
 
Credits: 03      Maximum Marks: 60+40 IA Marks. 
Teaching Hours: 42                 03 Hours per week. 

                                           Duration of exam: 2 hours. 
 

Course Outcomes: On successful completion of the course, the Students will be able to 
1. Explain the basics of investing in the stock market, the investment environment as 

well as risk & return; 
2. Analyse Indian securities market; 
3. Articulate the distinction between the fundamental and 

technical analysis 
4. Explain the steps involved in opening demat accounts 
5. Identify the best stocks for investment by small investors 
6. State the risks involved in stock investment 

Syllabus: Hours 
Unit - . 1: Basics of Investing 10 

How, Why and What of Investing in Stock Market? meaning and types of  
investment – real investment and financial investment; nature, scope and  
motives of investment; distinction between investment, speculation and  
gambling; investment plan – concept, features and process of preparing  
investment plan; investment  avenues – real assets and financial assets – bonds, 
debentures, preferences and equity shares; relative advantages and  
disadvantages. 

 

Unit - . 2: Indian Stock Markets s 08 
Where do stocks are traded? Meaning, nature and significance of capital  
markets – meaning of stock exchanges and purposes; stock exchanges in  
India – BSE, NSE, OTCEI and RSEs; Listing of stocks;  trading mechanism –  
stock brokers – role and classification; online and screen based trading;   
importance of market indices - BSE Sensex and NSE Nifty-50; sectors indices  
– free float methodology 

 

Unit -  3: Identifying Stocks and Bonds for Investment 08 
How to identify investible stocks? Advice by stock analysts, friends and 
relatives; following strategy of big investor; factors to be considered –
fundamental analysis v/s technical analysis – meaning and objectives – macro 
economic factors and stock analysis; identifying strength and weaknesses; 
industry structure and life cycles; identifying best companies for investment –
sensex stocks; nifty stocks, etc company analysis – financial ratios and market 
related ratios; book value v/s market value – undervalued and overvalued 
stocks – penny stocks; types of charts and use of charts for predicting price  
trends;  

 

Unit - 4:Trading Mechanism  08 
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How to trade in stocks and bonds? – identify brokers and opening demat 
account; types of orders; online market and screen based trading; order 
execution mechanism; rolling settlement v/s weekly settlement; block deals; 
functions of clearing house; use of brokers’ money for trading – margin 
trading and short selling; monitoring stock investment and calculation of 
returns; risks involved in stock investment 

 

Unit - 5: Indian Stock Market 08 
meaning, objectives and types of mutual fund schemes; factors affecting choice 
of mutual funds; important mutual funds in India; Derivatives Trading –
meaning and objectives of derivatives; types of derivatives – forwards, futures, 
options and swaps; trading of commodity and stock futures and options  
in India 

 

Skill Development Activities: 
1. Work on the spreadsheet for doing basic calculations in finance. 
2. Learners will also practice technical analysis with the help of relevant software. 
3. Practice use of Technical charts in predicting price movements through line chart, bar 

chart, candle and stick chart, etc., moving averages, exponential moving average. 
4. Calculate of risk and return of stocks using price history available on NSE website. 
5. Prepare equity research report-use of spreadsheets in valuation of

 securities, 
6. Any other activities, which are relevant to the course. 

References 
1. Prasanna Chandra, Investment Analysis and Portfolio Management, McGraw Hilll 

Education, New Delhi. 
2. Kevin  S, Security Analysis and Portfolio Management, PHI Learning, New Delhi 
3. Punithavathy Pandian, Security Analysis and Portfolio Management, Vikas Publications, 

New Delhi 
4. Ranganathan and Madhumati, Security Analysis and Portfolio Management, Pearson 

Publications, New Delhi. 
5. Bodie, Kane, Marcus and Mohanty, Investments, McGraw Hill, New Delhi 
6. Donald Fisher and Jordon, Security Analysis and Portfolio Management, Pearson 

Publications, New Delhi. 
7. Ambika Prasad Dash, Security Analysis and Portfolio Management, Wiley Publications, 

New Delhi 
8. Elton, Gruber, Brown and Goetzmann, Modern Portfolio Theory and Investment Analysis, 

Wiley Publications, New Delhi. 
9. Francis Jones, Investment, Wiley Publications, New Delhi. 
10. Reilly and Brown, Investment Analysis and Portfolio Management, Pearson Publications, 

New Delhi. 

Note: Latest edition books shall be used. 
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FUNDAMENTALS OF ACCOUNTING AND COMMERCE- II 
(Compulsory Paper for students joining B.Com I semester course from non-commerce streams, 

i.e., PUC Arts, Science, etc) 
 

Learning Objectives and Outcomes:  
 The course has the objective of providing the basic concepts of accounting and commerce
among non commerce pupils. This would enable them to understand higher aspects of business 
organization. Computational and analytical accounting skills are included in the curriculum. 
Contents 

Unit – 1: Industry 
Meaning, definition and characteristics; kinds of industries – genetic, extractive, construction, 
manufacturing, mining; advantages and disadvantages; regulation of industrial activities; industrial 
policies in India and environmental effects of industrial activities. 
Unit – 2: Service Organizations: 
Meaning and Definition of Services; features, scope, types, advantages and disadvantages of service 
sector; banking services – meaning, definition and types; economic role of banking sector. 
Unit – 3:Foreign Trade: 
Meaning, definition and types; reasons and importance; home trade v/s foreign trade; procedure 
involved in foreign trade; payment system – foreign currency and exchange rate – meaning and types 
of exchange rates; working of foreign exchange market in India; balance of payment – meaning, 
definition and difference between balance of trade and balance of payment. 
Unit – 4: Self-Balancing System 
Meaning and objectives; types of ledger – debtors ledger, creditors ledger and general ledger; 
preparation of trial balance; simple problems relating thereto.  
Unit – 5: Company Accounts 
Meaning and types of company; accounting entries relating to issue, forfeiture and reissue of shares 
and debentures; accounting treatment of discount and premium on issue of shares; underwriting of 
shares. 
References: 

1. Pride, Huges and Kapoor, Business, Cengage Learning, New Delhi. 
2. Pride, Huges and Kapoor, Foundations of Business, Cengage Learning, New Delhi. 
3. Tulsian, Financial Accounting, Pearson Education, New Delhi. 
4. R L Gupta and Radhaswamy, Advanced Accountancy – Vol I and II, Sultan Chand & Sons, 

New Delhi. 
5. S N Maheswari, Advanced Accounting – Vol I and II, Vikas Publications, New Delhi. 
6. Jain and Narang, Advanced Accountancy – Vol I and II, Kalyani Publishers, Ludhiana. 
7. Boone and Kontze, Contemporary Business, John Wiley, New Delhi. 
8. J Stephenson, Principles and Practice of Commerce, Pitman Publications, California 
9. Gerstenberg C W, Principles of Business, Prentice Hall, New Delhi. 
10. Dlabay, Burrow and Kleindl, Principles of Business, Cengage Learning, New Delhi. 
11. Tulsian, Financial Accounting, Pearson Education, New Delhi. 
12. R L Gupta and Radhaswamy, Advanced Accountancy – Vol. I and II, Sultan Chand & Sons, 

New Delhi. 
13. S N Maheswari, Advanced Accounting – Vol. I and II, Vikas Publications, New Delhi. 
14. Jain and Narang, Advanced Accountancy – Vol. I and II, Kalyani Publishers, Ludhiana. 
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15. Shukla and Grewal, Advanced Accounts – Vol. I and II, R Chand and Company, New Delhi. 
16. Robert Anothy, Accounting – Text and Cases, TMH, New Delhi. 
17. Ashish K Bhattacharya, Essentials of Financial Accounting, PHI, New Delhi. 
18. Narayanaswamy, Financial Accounting, PHI, New Delhi. 
19. Rajashekaran and Lalitha, Financial Accounting, Pearson Education, New Delhi. 

Note: Latest edition books shall be used. 
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Semester III 
 

Cre
dits 

Course  Paper Code Title of the Course Category of 
Courses 

Teaching 
Hours per 

Week 
(L + T + P) 

 
SEE 

 
CIE 

Total 
Marks 

Duration 
of 

Exam(hr) 

3 AECC-1  
Language – I 

AECC 4 60 40 100 2 

3   AECC-
2  Language – II    

AECC 4 60 40 100 2 

4   DSCC-7 023COM011 Company Accounts-I   DSCC 3+1+0 60 40 100 2 

4 DSCC-8 023COM012 Company Law and 
Secretarial Practice DSCC 

3+1+0 60 40 100 2 

4 DSCC-9 023COM013 International Business DSCC 3+1+0 60 40 100 2 
2   SEC-2 -- Artificial Intelligence SEC 1+0+2 25 25 50 1 

3 OEC-3 003COM051/ 
003COM052 

Advertising Skills/ 
Entrepreneurship Skills OEC 

 
3+0+0 60 40 100 2 

1 VB-1 014VBA071 
NCC/NSS/R&R(S&G)/ 
Cultural VB 

0+0+2 
0 25 25 - 

1 VB-2 014VBA072 Sports VB 0+0+2 0 25 25 - 

25  385 315 700  

Semester IV 

 
Cred

its 

Cours
e 

Code 
Paper Code Title of the Course 

Category 
of 

Courses 

Teaching 
Hours per 

Week 
(L + T + P) 

 
SEE 

 
CIE 

Total 
Marks 

Duration 
of 

Exam(hr) 

3 AECC-1  Language – I AECC 4 60 40 100 2 

3   AECC-
2  Language – I  

I AECC 4 60 40 100 2 

4   DSCC-
10 

024COM011 
Company Accounts-II 

DSCC 
3+0+2 

60 40 100 2 

4 DSCC-11 024COM012 Financial Management DSCC 3+0+2 
60 40 100 2 

4 DSCC-12 024COM013 Business Regulatory 
Framework 

DSCC 3+1+0 60 40 100 2 

2   AECC-3 004EVS041 Constitution of India AECC 2+0+0 30 20 50 1 

3 OEC-4 
004COM051

/ 
004COM052 

Business Ethics/ 
Corporate Governance OEC 

3+0+0 
60 40 100 2 

1 VB-1 014VBA071 NCC/NSS/R&R(S&G)/ 
Cultural VB 0+0+2 0 25 25 - 

1 VB-2 014VBA072 Sports VB 0+0+2 0 25 25 - 
25 Sub –Total (D) 390 310 700  
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B.Com Semester-III 
Name of the Program: Bachelor of Commerce (B.Com.) 

Course Code: DSC 3.1 
Paper Code: 023COM011 

Name of the Course: Company Accounts-I   
Course Credits No. of Hours per Week Total No. of Teaching Hours 

4 Credits 4 Hrs 60 Hrs 

Pedagogy: Classroom lectures, Case studies, Tutorial Classes, Group discussions, Seminars & 
field works, etc., 
Course Outcomes:  
The course aims to provide the understanding of basic accounting framework of corporate entities and 
would enable them to be more effective in performance of accounting tasks. The course includes 
computational, analytical and interpretational skills in the curriculum. 

Syllabus: Hours 

Module  No 1: Introduction to Company Accounts  

Meaning and types of companies; maintenance of books and accounts – Sec 128 of Companies Act, 
2013; types of books and registers; annual accounts and annual returns; preparation of financial 
statements – Sec 129 of Companies Act, 2013; Schedule III and Form of Balance Sheet and 
Statement of Profit and Loss; 
Module No  2: Accounting for Share Capital 12 

Meaning, types of shares and classification of share capital; issue of shares for cash – minimum 
subscription; Full Subscription, Under Subscription and Over Subscription; Oversubscription and Pro-
rata Allotment; Issue of Shares for consideration other than cash – accounting entries and problems 
thereto; accounting treatment of bonus issue; accounting for rights issue; underwriting – concept, 
need and types; accounting treatment thereof.   
Module No 3: Accounting for Debentures  12 

Meaning and types; accounting treatment of issue of debentures at par, discount and premium and 
redeemable at par, discount and premium; issue of debentures for consideration other than cash;  
debentures redemption in  installments, out of profits and out of capital, conversion, issue of new 
shares or debentures, own debentures methods only. 

Module No 4: Company Final Accounts 13 

Meaning and computation of divisible profits, managerial remuneration – provisions of Companies 
Act, 2013 and computation; treatment of taxes; preparation of financial accounts as per Schedule III 
of Companies Act, 2013;  profit prior to incorporation – meaning and cut-off date; basis of 
appropriation.   
Module No 5: Accounting for Internal Reconstruction 13 

Meaning of alteration of share capital – increase in capital, consolidation and sub-division; reduction 
of share capital and forms; provisions and accounting entries; capital reduction account; preparation 
of post-reconstruction balance sheet.  
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Skill Development Activities: 

1. Collect and refer Companies Act, 2013; Schedule III  application  of Act of various 
companies 

2. Collect Prospectus of a company and identify its salient features. 
3. Collect annual report of a Company and List out its assets and Liabilities. 
4. Collection of latest final accounts of a company and find out the intrinsic value of shares 
5. Collect the annual reports of company and Prepare Post-reconstruction balance sheet of 

a  Company. 
6. Any other activities, which are relevant to the course. 

Text Books: 
1. S N Maheswari, Advanced Accounting – Vol. II, Vikas Publishing House, New Delhi. 
2. R L Gupta and Radhswamy, Advanced Accountancy – Vol. II, III and IV, Sultan Chand & 

Sons, New Delhi. 
3. Shukla and Grewal, Advanced Accounts – Vol. II, S. Chand & Company, New Delhi. 
4. Ashok Sehgal and Deepak Sehgal, Advanced Accounting – Vol. II, Taxmann, New Delhi. 
5. J R Monga, Fundamentals of Corporate Accounting, Mayur Paperbacks, Noida. 
6. Jain and Narang, Advanced Accounting – Vol. II, Kalyani Publishers, Ludhiana. 
7. S K Paul, Accountancy – Vol. II, Central Book Agency, Kolkatta. 
8. Bhushan Kumar Goyal, Corporate Accounting- Vol. I, Taxmann, New Delhi. 
9. Arunachalam, Advanced Accounting, Himalaya Publishing House, Mumbai. 
10. Ratnam P.V., Advanced Accountancy, Konark Publications, New Delhi. 
11. K.M.Bansal, Fundamentals of Corporate Accounting, Taxmann, New Delhi. 
12. Chakraborty, Advanced Accounts, Oxford Press, New Delhi.  

Note: Use Latest edition books. 
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: DSC 3.2 

Paper Code: 023COM012 
Name of the Course: Company Law and Secretarial Practice 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

4 Credits 4 Hrs 60 Hrs 

Pedagogy: Classroom lectures, Case studies, Tutorial Classes, Group discussions, Seminars & 
field works, etc., 
Course Outcomes:  

The course aims to acquaint students relating to provisions of new company law influencing 
company secretary and this would enable them to discharge effectively secretarial assignments of the 
law. The Conceptual, communicational and analytical skills are included in the curriculum. 

Syllabus: Hours 

Module No. 1: Company Secretary: 10 

Meaning and definition, Qualifications; procedure for appointment & dismissal of a secretary, Role of 
a Company Secretary – Rights, duties and liabilities; Qualities of a good Company Secretary.  

Module  No. 2: Promotion of Companies and Secretarial Duties: 12 

Nature and types of Companies, Stages of Company Promotion and incorporation; Certificate of 
commencement of business; Secretarial duties & procedures for incorporations of Private and Public 
limited Companies and Company limited by guarantee.  

Module No. 3: Documents of Companies & Secretarial Duties:y 12 

Memorandum of Association-definition, clauses, provisions and procedure for alteration; Articles of 
Association - definition, contents, provision & procedures for alteration; distinction between 
Memorandum and Articles of Association, Table-A of Companies Act, 2013; Prospectus - contents & 
statement in lieu of prospectus; doctrines of ultra vires; constructive notices, indoor management and 
lifting of Corporate Veil; drafting of Memorandum and Articles. 

Module No. 4: Management of Companies: 13 

Appointment, removal, qualification , fixation of remuneration, rights, responsibilities and liabilities 
of directors, Managing director, whole time director, auditor & Manager and Secretarial duties 
relating to thereto. 

Module  5: Company Meeting and Secretarial Duties: 13 

Meaning, nature and significance of Company meetings: Classification of Company meetings-
statutory, board, annual, Extra ordinary meetings. Meeting Procedures-notice, agenda, venue, time, 
duration, quorum, adjournment & minits of Company meeting.    

Skill Development Activities: 

1. Collect and refer duties and responsibilities of Companies Secretary 
2.  Collect information relating to stages of Company Promotion and incorporation 
3. Collect copies of Company meetings  
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Text Books: 
1. S. A. Sherlekar – Company Law and Secretarial Practice, Himalaya Publishing House, 

Mumbai. 
2. Acharya and Gorekar – Company Secretarial Practice, Himalaya Publications, Mumbai.  
3. M. C. Kuchal – Secretarial Practice, Vikas Publications, New Delhi. 
4. N. D. Kapoor – Company Law and Secretarial Practice, Sultan Chand and Sons, New Delhi. 
5. Chawla and Garg – Company Law and Secretarial Practice, Kalyani Publications, New Delhi. 
6. Garg K. C. – Secretarial Practice, Kalyani Publications, New Delhi. 
7. Majumdar and Kapoor – Company Law and Practice, Taxmann, New Delhi. 
8. Shukla and Mahajan - Company Law and Secretarial Practice, Sahitya Bhavan, Agra. 
9. Gulsan and Kapoor - Company Law and Practice, New Age International, New Delhi. 
10. Chakrabarty – Secretarial Practice, Kalyani Publications, New Delhi. 

Note: Use Latest edition books. 
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: DSC 3.3 

Paper Code: 023COM013 
Name of the Course: International Business 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

4 Credits 4 Hrs 60 Hrs 

Pedagogy: Classroom lectures, Case studies, Tutorial Classes, Group discussions, Seminars & field 
works, etc., 
Course Outcomes:  
The course is designed to update the basic understanding of multinational and transnational companies, their 
features and advantages; to enable students to know the different modes of doing international business and 
changes in product, marketing and pricing strategies to be made to adopt to the international conditions. This 
course equips students with basic knowledge of international business and is useful in running international 
businesses. They can be useful in carrying out analysis of international marketing research, in product and 
pricing adaptation, etc 

Syllabus: Hours 

Module No. 1: International Business: 10 

Meaning, nature and scope of international business; growth of international business; reasons why business 
go international? International business v/s domestic business; participants in international business; 
problems of international business; modes of entry - direct - exporting. licensing, franchising, contract 
manufacturing, joint ventures and wholly-owned subsidiaries investment relative advantages and 
disadvantages; indirect portfolio investment 

Module  No. 2: Theories of International Trade and Business: 12 

International trade in general and its importance; international trade v/s international business; mercantilism: 
Adam Smith and the Theory of Absolute Cost Advantage: David Ricardo and the Theory of Comparative 
Advantage; the Heckscher-Ohlin Factor Proportional Theory: Raymond Vernon and the Product Life Cycle 
Theory; contemporary trade theories: national competitive advantages; 

Module No. 3: International Business Environment:  12 

Concept of business environment domestic, foreign, global and internal environment: economic environment 
economic systems, levels of economic development; social environment meaning and significance; 
demographic factors cultural environment - traits of culture, political environment components, legal 
environment - legal system; international regulations; technological environment 

Module No. 4: Globalization and Multinational Corporation: 13 

Globalization - meaning ad phases of globalization, advantages and implications of globalization; 
multinational corporations - definition, merits and demerits of MNCs; organizational models: multinational 
in India; Transnational Corporations meaning and reasons for the emergence of transnational corporations; 
MNCs v/s TNCs 

Module  5: International Business Research: 13 
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Determining international business research objectives, distribution and sales channel identification; 
international marketing international market assessment market information international business research, 
international marketing mix - product, promotion, pricing and placing strategies; concept of international 
industrial operations; international operations management concept of production and operations; operational 
management in international arena and applications 

Skill Development Activities: 
 Franchising, contract manufacturing, joint ventures and wholly-owned subsidiaries investment 

relative advantages and disadvantages; indirect portfolio investment 
 Merits and demerits of MNCs 
 Heckscher-Ohlin Factor Proportional Theory: Raymond Vernon and the Product Life Cycle Theory; 

Text Books: 
1. K Aswathappa, International Business, McGraw Hill, New Delhi 
2. Sumati Varma, International Business, Pearson, New Delhi 
3. John J Wild and Kennneth Wild, International Business, Pearson, New Delhi 
4. Justin Paul, International Business, Prentice Hall, New Delhi  
5.  Sharan, Internationa Business: Concept, Environment and Strategy, Pearspm. New Delhi 
6.  CB Gupta, International Business, S Chand. New Delhi 
7. John S Hil, International Business, Sage Publications, New Delhi 
8.  Justin Paul, International Business, Prentice Hall, New Delhi. 
9.  Francis Chrunilam, International Business, Prentice Hall, New Deli 
10. Sundaram and Black, International Business Environment, Pearson, New Delhi 

Note: Use Latest edition books. 
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Skill Enhancement Course: SEC 
Paper 3.4:  Artificial Intelligence 

Curriculum of Artificial Intelligence will be given by KSHEC 
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: B.Com. 3.5 (OEC) 

Paper Code: 003COM051 
Name of the Course: Advertising Skills 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

3 Credits 3 Hrs 45 Hrs 

Pedagogy: Classrooms lecture, Case studies, Group discussion & Seminar etc., 

Course Outcomes: On successful completion of the course, the students will be able to 
a. Familiarise with advertising concepts. 
b. Able identify effective media choice for advertising. 
c. Develop ads for different media. 
d. Measure the advertising effectiveness. 
e. Analyse the role of advertising agency. 

Syllabus: Hours 

Module No. 1: Introduction 10 

Communication Process; Advertising as a tool of communication; Meaning, nature and 
importance of advertising; Types of advertising; Advertising objectives. Audience analysis; 
Setting of advertising budget: Determinants and major methods. 

Module No. 2: Media Decisions 08 

Major media types - their characteristics, internet as an advertising media, merits and demerits; 
Factors influencing media choice; media selection, media scheduling, Advertising through the 
Internet-media devices. 

Module  No. 3: Message Development 08 

Advertising appeals, Advertising copy and elements, Preparing ads for different media 
Module No. 4: Measuring Advertising Effectiveness 10 

Evaluating communication and sales effects; Pre- and Post-testing techniques 

Module No. 5: Advertising Agency 09 

a) Advertising Agency: Role, types and selection of advertising agency. 

b) Social, ethical and legal aspects of advertising in India. 

Skill Development Activities: 
1. Collect Advertising agencies of Types of advertising; Advertising objectives 
2. Collect information of advertising media 
3. Interact with advertising  agencies Evaluating communication 
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Text Books: 

1. George E Belch, Michael A Belch, Keyoor Purani, Advertising and Promotion : An 
Integrated Marketing Communications Perspective (SIE), McGraw Hill Education 

2. S. Wats Dunn, and Arnold M. Barban. Advertising: It’s Role in Marketing. Dryden 
Press 

3. Burnett, Wells, and Moriatty. Advertising: Principles and Practice. 5th ed. 
Prentice Hall of India, New Delhi. 

4. Batra, Myers and Aakers. Advertising Management. PHI Learning. 
5. Terence A. Shimp. Advertising and Promotion: An IMC Approach. Cengage 

Learning. 
6. Sharma, Kavita. Advertising: Planning and Decision Making, Taxmann 

                Publications 
7. Jaishree Jethwaney and Shruti Jain, Advertising Management, Oxford University Press, 

2012 
8. Chunawala and Sethia, Advertising, Himalaya Publishing House 
9. Ruchi Gupta, Advertising, S. Chand & Co. 
10. O’Guinn, Advertising and Promotion: An Integrated Brand Approach, Cengage Learning 

Note: Use Latest edition books. 
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Name of the Program: Bachelor of Commerce (B.Com.) 

Course Code: OEC 
Paper Code: 003COM052 

Name of the Course: Entrepreneurship Skills 
Course Credits No. of Hours per Week Total No. of Teaching Hours 

3 Credits 3 Hrs 45 Hrs 

Pedagogy: Classroom lectures, Case studies, Group discussion & Seminars, etc., 

Course Outcomes: On successful completion of the course, the Students will be able to 
a. Discover their strengths and weaknesses in developing the entrepreneurial mind- set. 
b. Identify the different Government Institutions/Schemes available for promoting 

Entrepreneurs. 
c. Understand the various aspects to set-up an Enterprises. 
d. Familiarise Mechanism of Monitoring and maintaining an Enterprises. 
e. Know the various features for successful/unsuccessful entrepreneurs. 

Syllabus: Hours 

Module No. 1: Introduction  12 

Need of becoming entrepreneur- ways to become a good entrepreneur-Enabling environment 
available to become an entrepreneur. Self-discovery, Idea Generation-Idea Evaluation-
Feasibility analysis- Finding team-Preparation of business model. 

Module No. 2: Promoting Entrepreneur 08 

Introduction-Different   Government institutions/schemes promoting entrepreneurs: 
Gramin banks, PMMY-MUDRA Loan, DIC, SIDA, SISI, NSIC, and SIDO, etc., 

Module  No. 3: Enterprise Set-up 08 

Introduction – Ways to set up an enterprise and different aspects involved: legal 
compliances, marketing aspect, budgeting etc., 
Module No. 4: Monitoring and Maintaining an Enterprise 10 

Introduction – Day to day monitoring mechanism for marinating an enterprise- Different 
Government Schemes supporting entrepreneurship. 

Module No. 5: Caselets Discussion 07 

Examples of successful and unsuccessful entrepreneurship of MUDRA Loan, Gramin banks, SISI 
and NSIC etc., 
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Skill Development Activities: 

1. List out the discovery and evaluation of viable business ideas for new venture creation. 
2. Practice critical talents and traits required for entrepreneurs such as problem solving, 

creativity, communication, business math, sales, and negotiation 
3. List out practical issues in setting-up of different enterprises. 
4. Analyze the impact of various Government schemes in promotion of 

entrepreneurs. 
5. Any other activities, which are relevant to the course. 

Text Books: 
1. Entrepreneurship - Starting, Developing, and Management a new Enterprise – Hisrich 

and –Peters-Irwin 
2. Fayolle A (2007) Entrepreneurship and new value creation. Cambridge, Cambridge 

University Press 
3. Hougaard S. (2005) The business idea. Berlin, Springer 
4. Lowe R & S Mariott (2006) Enterprise: Entrepreneurship & Innovation. Burlington, 

Butterworth Heinemann 
Note: Use Latest edition books. 
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B.Com Semester-IV 
Name of the Program: Bachelor of Commerce (B.Com.) 

Course Code: DSC 4.1 
Paper Code: 024COM011 

Name of the Course: Company Accounts-II 
Course Credits No. of Hours per Week Total No. of Teaching Hours 

4 Credits 4 Hrs 60 Hrs 

Pedagogy: Classroom lectures, Case studies, Tutorial Classes, Group discussions, Seminars & 
field works, etc., 
Course Outcomes: On successful completion of the course, the Students will be able to 
The course is designed to impart higher knowledge relating to accounting of complex transactions of 
companies. This would enable the pupils to perform accounting tasks effectively. The course includes 
computational, analytical and interpretational skills in the curriculum. 

Syllabus: Hours 

Module No. 1: Valuation of Goodwill and Shares: 10 

Valuation of Goodwill – meaning, objectives and methods of valuation; valuation of shares – meaning, 
objectives and methods of valuation 

Module  No. 2: Accounting for Amalgamation: 12 

Meaning of mergers, acquisition and amalgamation; AS – 14 on Accounting for Amalgamations; 
classification of amalgamations and methods of accounting – pooling of interests and purchase methods 
– features and accounting entries; purchase consideration; elimination of unrealized profit, inter-
company owings; preparation of post-merger balance sheet.      
Module No. 3: Liquidation of Companies:  12 

Meaning of liquidation; liquidation v/s winding up; types of liquidation – winding up Tribunal and 
Voluntary winding up; procedure for voluntary winding up, provisions of Companies Act, 2013 on 
liquidation and IBC code; overriding preferential payments, preferential creditors and workmen’s dues; 
preparation of Liquidator’s Final Statement of Accounts. 

Module No. 4: Group Accounts: 13 

Meaning, need and relevance of group accounts; concepts of holding and subsidiary companies; AS – 
21 on Consolidated Financial Statements – recommendations; process of consolidation – classification 
of profits into pre and post-acquisition; capital reserve or goodwill; minority interest; elimination of 
stock reserves, inter-company owings; preparation of consolidated balance sheet of holding company 
and its subsidiary (single subsidiary only).    
Module  5: Accounts of Banking Companies: 13 

: Meaning and importance; provisions of Banking Regulation Act relating to accounts and audit; books 
required; forms of profit and loss account and balance sheets with schedules; classification of bank 
advances – standard, sub-standard, doubtful and loss assets and provisioning norms; rebate on bills 
discounted; preparation of final accounts. 
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Skill Development Activities: 
1. Mergers, acquisition and amalgamation and AS – 14 on Accounting for Amalgamations 
2. Collect  post-merger balance sheet in Companies  
3. Prepare and collect Consolidated Financial Statements 

Text Books: 
1. S N Maheswari, Advanced Accounting – Vol. II, Vikas Publishing House, New Delhi. 
2. R L Gupta and Radhswamy, Advanced Accountancy – Vol. II, III and IV, Sultan Chand & Sons, 

New Delhi. 
3. Shukla and Grewal, Advanced Accounts – Vol. II, S. Chand & Company, New Delhi. 
4. Ashok Sehgal and Deepak Sehgal, Advanced Accounting – Vol. II, Taxmann, New Delhi. 
5. J R Monga, Fundamentals of Corporate Accounting, Mayur Paperbacks, Noida. 
6. Jain and Narang, Advanced Accounting – Vol. II, Kalyani Publishers, Ludhiana. 
7. Bhushan Kumar Goyal, Corporate Accounting- Vol. I, Taxmann, New Delhi. 
8. S Kr Paul, Accountancy – Vol. II, Central Book Agency, Kolkatta. 
9. Arunachalam, Advanced Accounting, Himalaya Publishing House, Mumbai. 
10. M.Bansal, Fundamentals of Corporate Accounting, Taxmann, New Delhi. 
11. Ratnam P V, Advanced Accountancy, Konark Publications, New Delhi. 
12. Chakraborty, Advanced Accounts, Oxford University Press, New Delhi. 

Note: Use Latest edition books. 
 

 

  



17 
 

Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: DSC 4.2 

Paper Code: 024COM012 
Name of the Course: Financial Management 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

4 Credits 4 Hrs 60 Hrs 

Pedagogy: Classroom lectures, Case studies, Tutorial Classes, Group discussions, Seminars & field 
works, etc., 
Course Outcomes: On successful completion of the course, the Students will be able to 
The course is designed to provide conceptual, theoretical and practical understanding of various financial 
management techniques. This would enable the students as financial executives, in optimizing the use of 
financial resources. Conceptual, computational and analytical skills are learnt in the course. 

Syllabus: Hours 

Module No. 1: Introduction: 10 

Meaning, definition and evolution of financial management; scope and significance; approaches of 
finance function; relationship with other disciplines; objectives of financial management – profit 
maximization and wealth maximization; types of financial decisions – risk-return trade off; organization 
of finance function.   
Module  No. 2: Mathematics of Finance:  12 

Concept and reasons of time value of money, future value – single sum, annuity and series of sum; 
present value – single sum, annuity and series of sum, perpetuity, growing annuity and perpetuities; 
future and present values of annuity due; multi-period compounding; capital recovery and loan 
amortisation; net present value.     
Module No. 3: Financing Decision:  12 

Concepts of operating, financial and combined leverages; computation of leverages; meaning of capital 
structure and classification; determinants of capital structure decisions of firms – EBIT – EPS analysis; 
liquidity analysis, legal provisions, etc; sources of capital.  

Module No. 4: Capital Budgeting Decisions: 13 

Meaning and significance of capital budgeting decisions; classification; basic information for evaluation; 
criteria – traditional and discounted cash flows methods; Capital rationing – meaning and approaches; 
Cost of Capital – meaning and significance; classification; computation of specific and overall cost of 
capital - cost of debt, cost of preference shares, cost of equity and cost of retained earnings; overall cost 
of capital.        
Module  5: Working Capital Management: 13 

Meaning, nature, need, significance and types of working capital; gross, net and operating cycle concepts 
of working capital; working capital management – meaning and significance; investment in working 
capital – dangers of too much and too little working capital, determinants of working capital investment, 
risk-return tangle; financing of working of capital – short-term and long-term sources; computation of 
working capital.     
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Skill Development Activities: 
1. Collect and refer future and present values of annuity due; multi-period compounding; capital 

recovery and loan amortisation; net present value.  
2. Collect capital structure decisions of firms 
3. Collect copies of capital budgeting decisions of various firms 
4.  Collect various types of working capital maintained by the companies 

 
Text Books: 

1. I M Pandey, Fundamentals of Financial Management, Vikas Publications, New Delhi. 
2. Khan and Jain, Basic Financial Management, TMH, New Delhi. 
3. Prasanna Chandra, Fundamentals of Financial Management, TMH, New Delhi. 
4. S N Maheswari, Principles of Financial Management, Sultan Chand and Sons, New Delhi. 
5. Chandra and D Chandra Bose, Fundamentals of Financial Management, PHI, New Delhi. 
6. Babatosh Banerjee, Fundamentals of Financial Management, PHI, New Delhi. 
7. Vuptakesh Sharan, Fundamentals of Financial Management, Pearson Education, New Delhi. 
8. Brigham and Houston, Fundamentals of Financial Management – Theory and Practice, Cengage 

Publications, New Delhi. 
9. James C Horne, Fundamentals of Financial Management, PHI, New Delhi. 
10. Gitman, Principles of Managerial Finance, Cengage Publications, New Delhi. 

Note: Use Latest edition books. 
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: B.Com. 4.3 
Paper Code: 024COM013 

Name of the Course: Business Regulatory Framework 
Course Credits No. of Hours per Week Total No. of Teaching Hours 

4 Credits 4 Hrs 60 Hrs 

Pedagogy: Classroom lectures, Case studies, Group discussions, Seminars & field works, etc., 

Course Outcomes: On successful completion of the course, the Students will be able to 
a) Recognise the laws relating to Contracts and its application in business activities. 
b) Acquire knowledge on bailment and indemnification of goods in a contractual relationship 

and role of agents. 
c) Comprehend the rules for Sale of Goods and rights and duties of a buyer and a seller. 
d) Distinguish the partnership laws, its applicability and relevance. 
e) Rephrase the cyber law in the present context. 

Syllabus: Hours 

Module No. 1: The Indian Contract Act, 1872: General Principles of Contract 12 

Introduction - Contract – Meaning - Characteristics and kinds - Essentials of a valid contract - Offer 
and acceptance, consideration, contractual capacity, free consent, legality  of objects - Void  
agreements  - Discharge  of a   contract – modes  of  discharge, 
breach and remedies  against breach of contract- Contingent contracts - Quasi contracts. 
Module No. 2: The Indian Contract Act, 1872: Specific Contracts 10 

Introduction - Contract of Indemnity and Guarantee -Contract of Bailment - Contract of Agency. 

Module No. 3: The Sale of Goods Act, 1930 12 

Introduction - Contract of sale, Meaning and difference between sale and agreement to sell - 
Conditions and warranties - Transfer of ownership in goods including sale by a non- owner - 
Performance of contract of sale - Unpaid seller – meaning, rights of an unpaid seller against the 
goods and the buyer. 

Module No. 4: Partnership Laws 13 

Introduction - The Partnership Act, 1932: Nature and Characteristics of Partnership - 
Registration of a Partnership Firms - Types of Partners - Rights and Duties of Partners - Implied 
Authority of a Partner - Incoming and outgoing Partners - Mode of Dissolution of Partnership. The 
Limited Liability Partnership Act, 2008: Salient Features of LLP - Differences between LLP and 
Partnership, LLP and Company - LLP Agreement - Partners and Designated Partners -
Incorporation Document - Incorporation by Registration - Partners and their Relationship. 

Module 5: Cyber Law / Information Technology Act, 2000: 13 

Introduction – Objectives - Scope - Definition of various Terms - Salient Features, Provisions 
relating to Piracy and related Offences and Penalties, and Cyber Appellate Tribunal. 
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Skill Development Activities: 
1. Collect and refer Void  agreements  - Discharge  of a   contract – modes  of  discharge, 

2. Refer Contract of Indemnity and Guarantee -Contract of Bailment of Business concerns 
3.  Collect Contract of sale, Performance of contract of sale 
4. Collect copies of Rights and Duties of Partners from partnership firms 
5. Collect and refer copy of Incorporation Document 

Text Books: 
1. M.C. Kuchhal, and Vivek Kuchhal, Business Law, Vikas Publishing House, New Delhi. 
2. Avtar Singh, Business Law, Eastern Book Company, Lucknow. 
3. Ravinder Kumar, Legal Aspects of Business, Cengage Learning 
4. SN Maheshwari and SK Maheshwari, Business Law, National Publishing House, New Delhi. 
5. Aggarwal S K, Business Law, Galgotia Publishers Company, New Delhi 
6. Bhushan Kumar Goyal and Jain Kinneri, Business Laws, International Book House 
7. Sushma Arora, Business Laws, Taxmann Pulications. 
8. Akhileshwar Pathak, Legal Aspects of Business, McGraw Hill Education, 6th Ed. 
9. P C Tulsian and Bharat Tulsian, Business Law, McGraw Hill Education 
10. Sharma, J.P. and Sunaina Kanojia, Business Laws, Ane Books Pvt. Ltd., New Delhi 
11. K. Rama Rao and Ravi S.P., Business Regulatory Framework., HPH 

Note: Use Latest edition  books.. 
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Skill Enhancement Course: SEC 
Paper 4.4:  Sports/NCC/NSS/others (if any) 
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: B.Com. 4.6 (OEC) 

Paper Code: 004COM051 
Name of the Course: Business Ethics 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

3 Credits 3 Hrs 45 Hrs 

Pedagogy: Classroom lectures, Case studies, Group discussion & Seminar etc., 

Course Outcomes: On successful completion of the course, the students will be able to 
a. Explain the concepts of business ethics and its approaches. 
b. Examine the business and organisational ethics in the present context. 
c. Analyse the ethical aspects in marketing and HR areas. 
d. Analyse the ethical aspects in finance and IT areas. 
e. Examine the impact of globalisation on business ethics. 

Syllabus: Hours 

Module No. 1: Business Ethics 09 

Introduction, Concepts and theories: Introduction, definitions, importance and need for Business 
ethics, Values and morals. Management and ethics, Normative Theories, – Gandhian Approach, 
Friedman‘s Economic theory, Kant‘s Deontological theory, Mill & Bentham‘s Utilitarianism theory. 

Module No. 2: Business & Organisational Ethics 10 

The Indian Business scene, Ethical Concerns, LPG & Global trends in business ethics, Business 
ethics rating in India. Organizations & Organisation culture, Types of Organization, Corporate code 
of ethics –Formulating, Advantages, implementation Professionalism and professional ethics code. 

Module No. 3: Ethical Aspects in Organization – I 08 

Marketing ethics and Consumer ethics – Ethical issues in advertising, Criticisms in Marketing ethics, 
Ethics in HRM: Selection, Training and Development – Ethics at work 
place – Ethics in Performance Appraisal. 
Module No. 4: Ethical Aspects in Organization - II 08 

Ethics in Finance: Insider trading - Ethical investment - Combating Frauds. Ethical issues in 
Information Technology: Information Security and Threats – Intellectual Property Rights – 
Cybercrime. 
Module No. 5: Globalisation & Business Ethics 10 

Growth of Global Corporations, Factors facilitating Globalisation, Impact of globalization on Indian 
corporate and social culture, Advantages and disadvantages of MNC‘s to the Host Country, 
International codes of Business Conduct, Whistle blowing and its codes. 
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Skill Development Activities: 
1. The students may be asked to conduct the survey of any two organizations to study 

the ethical practices. 
2. List out any five most ethical rating of Indian companies. 
3. Collect the information on unethical practices in marketing and HR area. 
4. Collect the information on unethical practices in finance and IT area. 
5. Analyse and submit the report on the impact of globalization on Indian business houses 

in the context of ethical aspects. 
6. Any other activities, which are relevant to the course. 

Text Books: 

1. Laura P Hartman, T, Perspectives in Business Ethics, Tata McGraw Hill. 
2. B. H. Agalgatti & R. P. Banerjee, Business Ethics –Concept & Practice, Nirali 

Publication. 
3. R. P. Banerjee, Ethics in Business & Management, Himalaya Publication 
4. Crane, Business Ethics, Pub. By Oxford Press 
5. C S V Murthy, Business Ethics, Himalaya Publishing House 

Note:  Use Latest edition books. 
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Name of the Program: Bachelor of Commerce (B.Com.) 
Course Code: B.Com. 4.6 (OEC) 

Paper Code: 004COM052 
Name of the Course: Corporate Governance 

Course Credits No. of Hours per Week Total No. of Teaching Hours 

3 Credits 3 Hrs 45 Hrs 

Pedagogy: Classroom lectures, Case studies, Group discussions & Seminars, etc., 

Course Outcomes: On successful completion of the course, the Students will be able to 
a) Identify the importance of corporate governance. 
b) Know the rights, duties and responsibilities of Directors. 
c) Analyse the legal & regulatory framework of corporate governance. 
d) Outline the importance and role of board committee. 
e) Understand the major expert committees’ Reports on corporate governance. 

Syllabus: Hours 

Module No. 1: Corporate Governance 10 

Introduction, Its importance, Principles of corporate governance, OECD Principles of corporate 
governance, Theories of corporate governance-Agency theory and stewardship theory, Models of 
corporate governance around the world, Need for good corporate governance - Evolution of 
Corporate Governance – Ancient and Modern Concept - Concept of Corporate Governance, 
Generation of Value from Performance - Principles of Corporate Governance. 

Module No. 2: Corporate and Board Management 10 

Corporate Business Ownership Structure - Board of Directors – Role, Composition, Systems and 
Procedures - Fiduciary relationship - Types of Directors- 
Promoter/Nominee/Shareholder/Independent - Rights, Duties and Responsibilities of Directors; 
Role of Directors and Executives – Responsibility for Leadership, Harmony between Directors and 
Executives -Training of Directors- need, objective, methodology - Scope and Responsibilities and 
competencies for directors - Executive Management Process, Executive Remuneration - Functional 
Committees of Board - Rights and Relationship of Shareholders and Other Stakeholders. 

Module  No. 3: Legal and Regulatory Framework of Corporate Governance 07 

Need for Legislation of Corporate Governance - Legislative Provisions of Corporate Governance in 
Companies Act 1956, Securities (Contracts and Regulations) Act, 1956 (SCRA), Depositories Act 
1996, Securities and Exchange Board of India Act 1992, Listing Agreement, Banking Regulation Act, 
1949 and Other Corporate Laws - Legal Provisions 
relating to Investor Protection. 
Module No. 4: Board Committees and Role of Professionals 10 
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Board Committees - Audit Committee, Remuneration Committee, Shareholders’ Grievance 
Committee, other committees - Need, Functions and Advantages of Committee Management -
Constitution and Scope of Board Committees - Board Committees’ Charter 
- Terms of Reference and Accountability and Performance Appraisals - Attendance and 
participation in committee meetings - Independence of Members of Board Committees - Disclosures 
in Annual Report; Integrity of Financial Reporting Systems - Role of Professionals in Board 
Committees - Role of Company Secretaries in compliance of Corporate Governance. 

Module No. 5: Corporate Governance – Codes and Practices 08 

Introduction - Major Expert Committees’ Reports of India - Study of Codes of Corporate Governance 
- Best Practices of Corporate Governance - Value Creation through Corporate Governance - Corporate 
Governance Ratings. 

Skill Development Activities: 
1. Collect the annual reports of any two companies, find out the corporate 

governance aspects in the reports. 
2. Collect any two companies Board of Directors names and find out their nature of 

directorship. 
3. Prepare report on the applicability of different models of Corporate Governance. 
4. Critically compare the recommendations of various corporate governance 

committee. 
5. Any other activities, which are relevant to the course. 

Text Books: 

1. Bairs N. and D Band, Winning Ways through Corporate Governance, Macmillan London. 
2. Charkham J, Keeping Good Company: A Study of Corporate Governance in Five Countries, 

Oxford University Press, London. 
3. Subhash Chandra Das, Corporate Governance in India – An Evaluation (Third 

edition), PHI Learning Private Limited. 
4. Clark T. and E Monk House, Rethinking the Company, Pitman, London. 
5. Fernando .A.C, Corporate Governance, Pearson Education. 
6. Prentice D.D. and PRJ Holland, Contemporary Issues in Governance, Clarendon Press. 
7. Report of the Cadbury Committee on Financial Aspects of Corporate 

Governance, London Stock Exchange, London. 
8. Report on Corporate Governance, Confederation of India Industries and Bombay. 

Note: Use Latest edition books. 
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Name of the Program: BBA 

Course Code: 003MAN051 

Name of the Course: SOCIAL MEDIA MARKETING (OEC) 

(OEC for other Degree Students and BBA Students as well) 
Course Credits No. of Hours per Week Total No. of Teaching Hours 

3 Credits 3 Hrs. 42 Hrs. 

Pedagogy: Classroom lectures, Tutorials, and Case study method. 

Course Outcomes: On successful completion of the course, the Students will able to: 

 Understand social media marketing goals for successful online campaigns. 
 Analyze the effective social media marketing strategies for various types of 

industries and businesses. 
 Design social media content and create strategies to optimize the content’s reach 

to the target audience. 
 Appraise the reach and track progress in achieving social media objectives with 

a variety of measurement tools and metrics. 
 Design a suitable social media campaign for the business goals. 

Syllabus: Hours 

Module No. 1: Social Media Introduction 08 

Introduction to social media, how to build a successful Social Media Strategy, Goal setting, 
Overview of Global E-Marketing Issues, Country and Market Opportunity Analysis, User 
engagement on social networks; Social advertising; Social, media analytics; Impact of 
online reputation; Social Technology and its marketing influence in India. 

Module No. 2: Facebook -Instagram marketing 10 

Exploring the use of a Facebook page, Facebook Ad campaign, Facebook groups, 
Hashtags, Instagram, creating automation for Instagram, Audience Insights, page 
Insights, exploring the various IG content types, setting a theme and flow on Instagram, 
and generating Leads. 

Module No. 3: Twitter Marketing 08 

Creating a Twitter account, optimizing a page, content types, posting contents, Integrating a 
personal brand on Twitter, Twitter Analytics & Ads, post assistants and automation for Twitter. 

Module No. 4: YouTube marketing 08 
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Youtube marketing, creating a youtube channel, posting content, youtube analytics, 
Google Pages for YouTube Channels, Video Flow, Verify Channel, Webmaster Tool – 
Adding Asset. 

Module No. 5: Search Engine Optimization-Recent trends and 
challenges 

08 

Search Engine Optimisation (SEO) Introduction, Understanding SEO, User Insights, 
Benefits and Challenges, Content Marketing, Traditional Media vs Social Media, recent 
trends and challenges in Social Media marketing. 

Skill Developments Activities: 

a) Prepare Facebook Page in your name. 
b) Open a YouTube channel. 
c) Create a blog and write an article on Climate change. 
d) Create a search engine optimization (SEO) dashboard. 

Text Books: 
 

 Annmarie Hanlon (2022), Digital Marketing Strategic Planning & Integration,2nd 
Edition, SAGE Publications Ltd.

 Matt Golden (2022), Social Media Marketing, 1st Edition, Bravex Publications.

 Simon Kingsnorth (2022), The Digital Marketing Handbook: Deliver Powerful 
Digital Campaigns, 1st Edition, Kogan Page.

 Melissa Barker, Donald I. Barker, Nicholas F. Bormann and Debra Zahay (2016), 
Social Media Marketing: A Strategic Approach, 2nd Edition, Cengage Learning.

 Tracy L. Tuten and Michael R. Solomon, (2016), Social Media Marketing, 2nd 
Edition, Sage Publications India Private Limited.

Note: Latest edition of text books may be used. 
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Name of the Program: BBA 

Course Code: 003MAN052 

Name of the Course: RURAL MARKETING (OEC) 

(OEC for other Degree Students and BBA Students as well) 
Course Credits No. of Hours per Week Total No. of Teaching Hours 

3 Credits 3 Hrs. 42 Hrs. 

Pedagogy: Classroom lectures, Tutorials, and Case study method. 

Course Outcomes: On successful completion of the course, the Students will 
demonstrate 

 Describe the importance and application of various concepts of rural marketing. 
 demonstrate the appropriate selection of the segmentation, targeting and 

positioning strategies along with the environmental factors that influence rural 
consumers’ buying behaviour. 

 Design a Pricing Strategy that suits the characteristics of rural products and the 
stage in the product life cycle. 

 Formulate the appropriate marketing communication and rural distribution 
channel plans to promote and deliver the rural products. 

 Appraise the recent trends in Rural marketing and the application of digital 
technology in rural marketing. 

Syllabus: Hours 

Module No. 1: Introduction to Rural Marketing 08 

Nature and scope of rural marketing, rural vs urban markets, concepts and classification 
of rural markets, rural marketing environment, rise of rural consumerism. 

Module No. 2: Rural Consumer Behaviour 06 

Consumer buying Behaviour in rural markets, factors affecting consumer behaviour. 
Market segmentation – Bases for segmenting rural consumer markets. 

Module No. 3: Rural Product and Pricing Strategy 08 

Rural product, Rural product classification, Product Life Cycle, Product Life Cycle 
strategies in rural markets, New Product Development in rural markets, Branding for 
rural markets. Pricing for rural markets – Factors and strategies. 

Module No. 4: Rural Distribution and Communication Strategy 10 

Wholesaling and retailing in the rural market, rural mobile traders, rural distribution 
models- FMCG companies, durable companies, Service organizations, emerging 
distribution models. 
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Rural communication strategy: challenges in rural Communication, creating 
promotion mix for rural audiences - advertisement, sales promotion, publicity. 

Module No. 5: Trends in Rural Marketing 10 

Digitizing rural India, online marketing reach in the rural market, recent trends in 
packing, labelling, grading, transporting, order processing, payment methods, storage 
and warehousing. Corporate Farming -Meaning Only. 

Include live cases (ITC E-Choupal, TARAhatt, EID Parry’s Indiagriline) 

Skill Developments Activities: 

a) Prepare a Product life cycle for a Rural product 
b) Select a Rural Product and conduct a Consumer Satisfaction Survey 
c) Prepare an advertisement copy for a rural product 
d) Visit an APMC Yard/Mandi’s and prepare a report on any one Agri product 

pricing. 
Text Books: 

 

• Debarun Chakrabaorty and Soumya Kanti Dhara, et al. ( 2021), Rural Marketing in 
India: Texts and Cases, 1st Edition Atlantic Publishers and Distributors Pvt Ltd 

• Acharya SS and Agarwal NL (2019), Agricultural Marketing in India, 6th Edition, 
Oxford & IBH Publishing Co Pvt Ltd. 

• Dinesh Kumar and Punam Gupta (2019), Rural Marketing), 1st Edition, SAGE 
Publications India Pvt Ltd. 

• C. G. Krishnamacharyulu (2010), Rural Marketing: Text and Cases, 2nd Edition, 
Pearson India Education Services Pvt Ltd. 

• T.P.Gopalaswamy (2009) Rural Marketing-Environment, Problems and Strategies, 
3rd Edition, Vikas Publishing House. 

Note: Latest edition of text books may be used. 
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